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Item 7.01. Regulation FD Disclosure.

The Beauty Health Company (the “Company”) expects to use the presentation attached to this Current Report on Form 8-K (the “Current Report™) as Exhibit 99.1 (the “Investor Presentation”) and incorporated herein by reference, in
whole or in part, in connection with presentations to investors, analysts, and others at the William Blair 42nd Annual Growth Stock Conference on June 9, 2022 at 1:00pm Eastern Standard Time. The Investor Presentation is also
available on the Company’s website at: https://investors.beautyhealth.com/.

The information contained in the Investor Presentation is summary information that is intended to be considered in the context of the Company's Securities and Exchange Commission (“SEC”) filings and other public announcements
that the Company may make, by press release or otherwise, from time to time. The Company undertakes no duty or obligation to publicly update or revise the information contained in this Current Report, except as required by law,
although the Company may do so from time to time as its management believes is warranted. Any such updating may be made through the filing of other current or periodic reports or documents with the SEC, through press releases, or
through other public disclosure.

Exhibit 99.1 contains forward-looking statements. These forward-looking statements are not guarantees of future performance and involve risks, uncertainties, and assumptions that are difficult to predict. Forward-looking statements
are based upon assumptions as to future events that may not prove to be accurate. Actual outcomes and results may differ materially from what is expressed in these forward-looking statements.

The information set forth under Item 7.01 of this Current Report, including Exhibit 99.1 attached hereto, is being furnished and shall not be deemed “filed” for purposes of Section 18 of the Securities Exchange Act of 1934, as amended
(the “Exchange Act”), or otherwise subject to the liabilities of such section. The information in Item 7.01 of this Current Report, including Exhibit 99.1, shall not be incorporated by reference into any filing under the Securities Act of
1933, as amended, or the Exchange Act, regardless of any incorporation by reference language in any such filing, except as expressly set forth by specific reference in such a filing. This Current Report will not be deemed an admission
as to the materiality of any information in this Current Report that is required to be disclosed solely by Regulation FD.

Item 9.01. Financial Statements and Exhibits.
(d) Exhibits.
Exhibit No. Description

99.1 Investor Presentation
104 Cover Page Interactive Data File (embedded within the Inline XBRL document)




SIGNATURE

Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the undersigned hereunto duly authorized.

Dated: June 9, 2022 The Beauty Health Company
By: /s/ Liyuan Woo
Name: Liyuan Woo

Title: Chief Financial Officer
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DISCLAIMER

This Fresenfation contains cerfoin oking statements, These stalements may relate fo, bul ore el limited fo, expeciations of future aperating results or financial peffarmance of The Beauty Healh Company {ihe “Company’), the calculation of
cerlain key finoncial and operaling mefrics, copital expendifures, aduction of new products, expansion info new morkets, pm|e"hans of market appartu w und the ability o execule ceroin sirotegic ves, Some of fhe forwardlocking
emen's con be ideniied by the wse of forword osking words such o5 oo, “expect” gt ould,* “would,” “moy,” "will" “lorecasl’ ond other similor
axpressions. These are inlended 1o identify forward-ooking sictements. All I-;w. ws, assurnplions, expecialions, and opinions of the Company as of the date
of this Presentation, and may include, w \ *w\ w.ud\ are subject \u chonge. A\ y such aslimales, assumptions, expactalions, forecasts, views or opinions e farth in this
Presentation constitute the Compory’s judgments and should be regarided os mmkohvs‘ preliminary and for \Hu>l\u ive putposes only. The ferwardHooking stotements and projections conlained in this Presertalion are subject 1o a number of lactors, risks
and uncertointies, some of which are nol currently knewn 1o us, thal mey cause the Company's aclual resulls, perdormance of financial condition te be moterially d"t\&!l\\ from the expecialions of luture resulls, performance or linancial cendition
been made in good Ioith ond are ba: assumptions we believe 1o be reasonable, there is no assuionce that the expected resulls will be achieved. Many faciors could adversely affect our business
a number of moterial risks in our Annual Repart on Form 10K filed with the Securities and Exchonge Commission on & "u:vz} 1, 2022 and other filings with the Securities and Exchange Commission, Those
onfinue to be relevant to our peformance and financial condition. Moreaver, we operate in a very competilive and rapidly changing environment. New risk foctots emerge fram time to time and 1t is not passible for management 1 all
such risk factors, nar can it assess the impact of all such risk factors on the business or the extent ko which any factor, or combination of fact ults 1o differ materially from thase contained in any forwardlocking statements. We
axpressly disclaim any responsibilily o update forwardlocking siatements, whether as o resull of new information, luture events or ofherwise.

Description of NonGAAP Financial Measures

In addition fo results determined in occordance with occounting principles generdlly accepled in the Uniled States of America [GAAP), management ufilizes certain nonGAAP financial meosures such as adjusied gross margin, adjusled EBITDA,
usted EBITDA mergin, ond Adjsted Nef Income llos! for puposes of eveluofing oagoing operofions and for inforal planning ont! frecasing purposes. Ve bliere thes nonGAA foncial meosures, when reviewed collecively wih our GAAP

nformofion, e uselul supplemental informaiion to investars in ossessing cur operdi e T GAP Tt Tessha shothd 7 b conselonc i i chamiveris AR Thar i 15 on indicefion of

cperating performance or any ather measure of performance derived in occordonee with GAAP, o infermation thel is direcly comporable fo that provided by other companies in its indushy, os these ofher companies may calculate

nonGAAF financial measures differently, pariicularly reloled 1o nonecurring, unusual ilems

fina

d may not prov

Management uses ud\ualsd gross margin o measure profitcbilily ond the abm, o scale and leverage the costs of Delivery Sysiems ond Consumables. The continued grewth of Delivery Systems is expected lo improve adjusted gross margin, os

ional Delivery Systems sold will increase our recuiing Consumables net sales, which has highes margins, Management believes adjusied gross profit and adiusied grass margin are useful measures 1o the Compony and ifs investors fo assist in
evaluating operating performance because they provide consistency ond direel comparability with pe nd between fiscal periods, as the metrics eliminate the effects of amortization and depreciation, which are norrcash
expenses that may Huctuate for reasons unrelated to overall continuing operating performance. Adjusted gross margin has been and will continue to be impacted by a variety of faclers, including the product mix, geographic mix, direct vs. indirect mix,
the avernge selling price on Delivery Systems, ond new praduct launches. Manogement expects adjusled gross margin ta fluctuate over fime depending on the foctors described above.

addi

| financial performance

margin to focilita

Monagement uses adjusted EBITDA and adjusted EBITC internal comparisons of histerical aperating per
an will be uselul tor investars to lacililate comparisons o g performance and betler identify rends in H-r business
wa greater operafing leverage. The Company calculates adjusted EBITDA as net income (losst adjusted to exclude: changs in mmm of pnm an
interest expense; income tax benetit (expensel; depreciation and amortization expen based compensation expanse; foreign curency | 55
such as tronsaction costs [including tronsoctions costs with respect o the Business Conbii nafion}; ond restructuring costs (including thaose associated with C O\r‘\ ‘-I

imance cn o mere cansisonl basis and s hese measures for businss planning purpasos. Managemen! ako balieves hs
djusted EBITDA margin to increase over the longHerm, as the Company continues fo scale and
‘,rwmn placement warrants, change in fair value of eam-out shares liability, ather expense, net;
e incuned from historical private equity owners; onedime of nonrecurming items

nal comparisans of histoical operaiing peromonce an o more cansistent basis and uses these measures for business plonning purpeses. The Company calculotes Adjusied Net Income
|Loss) s net income [loss] ndjusted to exclude: change ir \w value of Public and Private Plocement Warrants, chonge in fair volue of eamaut shores liability, oher expense (incomel, nel; amorlizaion expense; stockbosed compensafion expense
gemen fees incur m our historical privale equity owners; onefime or nen-ecurring items such as ronsaclion costs fincluding ransactions costs with respect o the Business Combination]; restructuring costs (including these ossocioted with
djustment for income taxes for the tox effect of the odjustments described above.

Manogement uses Adjusted Net Inceme |Loss) fo fo

COVID-19) and the aggregate
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ABOUT THE PRESENTERS

* Joined BeautyHealth in February 2022
ANDREW STANLEICK * Former EVP Americas, Coty; CEO, Kylie Jenner Beauty
President and Chief * Advised Kim Kardashian on her KKW Beauty business
Execufive Officer * President, COACH Europe and COACH Asia
* Unilever and L'Oréal marketing and GM roles [Europe, Russia, and APAC)

. . =
COTY  KYLIECOSMETICS KKWBEAUTY comcin LOREAL @?
e v Unilawerr

SINCE 1704

* Joined BeautyHealth in September 2020
LIYUAN WOO * Former COO and CFO of The VOID, a virtual reality enterfainment company
Chief Financial Officer * Served as CFO for SharkNinja, Gymboree, and bebe
* Deloitte M&A and Financial Advisory Services

B bebe  sharkiNna Deloitte
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AGENDA

1. Introduction to BeautyHealth
2. Financial Overview

3. Closing Remarks
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INTRODUCTION TO BEAUTYHEALTH

“‘ ANDREW STANLEICK
\{f‘r
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INTRODUCTION TO BEAUTYHEALTH
| BEAULY'[S
] IS

AFEELING

ﬁf Proven category creator and community

@? Digital platform builder with global runway

[¢1l] Growihrminded with demonstrated profitability

ﬁ Essential, not discretionary, purveyor of confidence
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UNIQUELY POSITIONED AT THE CONVERGENCE OF LARGE & HIGH-GROWTH
CATEGORIES

Favorable induslry tailwinds

Bridging non-invasive beauty and invasive aesthetics

3

n y NON- VASIV
BEAUTY HEALTH NVASIVE INVASIVE
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g
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--------------------------------------- : Category ~TAM ($bn) Growth
Generations Geographies 1 Welless $1,500 510%

1

1 Perscnal Care 5 :
f @55 8%
EXPANDING i @ | &Beauly

DEMOGRAPHICS : Skincare 155 5%
>30% of cusiomers ~70% of gobel | ‘ - -
at beauly retallers are grow population resides in Asia | Halrcare 95 3%
<24 & Europe | Spa Services 48 12%
| Aesthelics 12 1%

1

1
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CREATING THE CATEGORY

hydrafacial

@ BEAUTYHEALTH' .

We are for everyone

Instant grafification. Noninvasive. No downtime. No pain.
Effective for all ages, genders, skin tones, and skin types

We are more than a facial

Patented Vortex Fusion painlessly cleanses, extracts, and hydrates
Applicable to more than just the face

DO wO O

Face lips Scalp Back  Décollett  Booty

We are an & company

Works with other procedures and partners with leading brands
Omnichannel distribution

We are o proven category-creator

First microdermabrasion device to market
Nearly 50 patents' on our technology

vdr

al:
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THE HYDRAFACIAL EXPERIENCE

3 STEPS. 30 MINUTES. BEST SKIN OF YOUR LIFE!

Cleanse Extract Hydrate
Gentle exfoliation and relaxing resurfacing o Remove debris from pores with painless Saturate surface with antioxidants and

uncover a new layer of skin suction peptides Io create instantly gratifying glow

3 &)

_8

& =%e % &,

Basefip / Available upgrades Extraction fip Vortex Fusion fip

Treatment options Boosters HydraFacial Keravive

$200 = Personalized serums for specific concerns = Extract impurities from scalp and follicles
Average cost lo = Moare than a dozen available (parthered = Saturate scalp with peptide complex

consumer! with eight leading skincare brands)? clinically shown to lead to healthier and

fullerlooking hair

Upsells

Monthly

Recommended
frequency
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AGILE MARKETING TO BUILD COMMUNITY AND BRAND AWARENESS

245K 2M 315M
r@ Followers r@ #thydrafacial posts Cr #hydrafacial views

~

e

Iidrafacal

INFLUENCERS

&

CELEBRITIES

hyvdralacial

& BEAUTYHEALTH




BECOMING THE LARGEST DEPLOYER OF
AESTHETICIANS WORLDWIDE

hydrafacial | CONNECT

= Network of global iraining and = Firstofitskind beauty health indusiry
education centers hosling workshops cerlilication for providers
and events for our community

Impact

¥ ~5K providers trained in 2021
v Builds frust and offinity

¥ Accelerated growih in consumables purchases and system sales by trainess
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WE ARE AN & COMPANY

= Omnichannel strategy — average consumer visits 3.2 locations!

» Can be standalone or combined with other procedures
» Q5% of HydraFacial consumers use other beauty freatments!

= Cobranded boosters for personalized experiences

(L
}&\ Potential medical channels Potential non-medical channels %P Booster parinerships
= GEEEAREERE
] 2 E i !a [-]

Y i
£z

LYo T

Dematologists

POWER SERUM

[y
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LOVED AROUND THE WORLD... AND NEAR YOU

Q) Office & Assembly Focility, Long Beach, CA Q New York Experience Center

VHE HYDRAS 030 52 1 1 y ] ]

Clobal Experience
Centers

15

~ Direct Markets
E@OFOHOS
OCO09 -9

90+

Couniries
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COMPETITIVE STRENGTHS

Patented Technology &
Compelling Clinicals
ol Eatee N

- =0 N

Assetlight Nascent and O
D/Ijﬂ High Margin large TAM Q@Q

/

14 & A%\‘\e )
=~ [ 7 ® Company Marketing

s
N S

Engaged
Community
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SEEKING TO SUPERCHARGE THE PLATFORM WITH ACQUISITIONS

MEDICAL TRADITIONAL
AESTHETICS BEAUTY

Acquisilion criferia

@ Differentiated product or service / high Net Promoter Score

@ Complementary to our existing platform and community, leveraging the trusted cesthetician

@ Financially attractive profile via compelling revenue growth, recurring revenue characteristics, and / or profitability

16 & BEAUTYHEALTH
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ﬂ«k | FINANCIAL OVERVIEW

| s LIYUAN WOO

’ Chief Financial Officer
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THE HYDRAFACIAL ECONOMIC MODEL
[ 1]
Delivery
System sold
/ v
/ g
; &
l >
Corsiirables HydraFacial g
re-ordered performed on @ i
e consumer [ |ai‘fj5\ Perk Allegro
T == Quarterly KPls
Tips Solutions Booslers

[
e
soug @ -l

+ Cobronded
partnerships

Consumables
o]
®

e

a BRITENOL
0 DERMABUILDER

(
(
B
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Net Sales

COMPELLING GROWTH PROFILE

m Systems @ Consumables

[$Fﬂ!‘ﬂ] 175
Delivery
System
Install Base
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COMPELLUNG GROWTH PROFILE (CONT'D)

Gross margin Net loss ($mm)

74.0%
&9 9% 70.7%
E-“"“: 65.5%
63.9% ; !
| s | s
: 1 Adiusied Net Income (Loss) ‘:‘:'5' ;':‘, /f‘
L Adjusted EBITDA ($mm]’
; i 234 7 ——
f sppendi or a reconciliation m——" ry—
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DEMONSTRATED TRACK RECORD OF SUCCESS

Recent highlights

Nasdagq listing 4 Global ERP $750,000,000 Network optimization

May 2021 Distributors acquired Implemented! Convertible debt raised Underway

hydratacia; | @
sKIN | Nasdag Listeq
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WELL POSITIONED TO CONTINUE GROWTH MOMENTUM

Pl
i

i
Place systems

€A

Increase utilization

Drive brand awareness

Expand globally

&

M&A

Expand info new
accounts

2 system sales

Upsell treatments and
Odd’DﬂS

leverage digital
conneclivity fo improve
pE{formance

High ROI and agile

rncxrkming initiatives

Partner with thought
leaders to broaden
fe[}ch

Build commercial
infrastructure to
penetfrate vast global
opportunity

Increase penefration in
stilearly US home
market

Disciplined approach

Acquire complementary
brands that benefit
HydraFacial Nation
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CLOSING REMARKS
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THE MASTER PLAN

Expand footprint and provide connected experiences
Invest in our providers fo build trust and loyalty
Q@ BEAUTYHEALTH® Drive brand awareness and consumer engogement

Build globcd infrastructure

Supercharge platform with targeted acquisitions

24 & BEAUTYHEALTH




& BEAUTYHEALTH

IN A MARKET WITH HUGE
GLOBAL OPPORTUNITY.

USING A PROFITABLE &
SCALABLE BUSINESS
MCDEL...

DEMONSTRATING
EXCITING GROWTH....

WE ARE A CATEGORY
CREATOR...
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o LOVED AROUND
“ THE WORLD

APPENDIX
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RECONCILATION OF NON-GAAP MEASURES

Reconciliation of Net loss to Adjusted EBITDA and Adjusted EBITDA Margin

Reconciliation of Gross Profit to Adjusted Gross Profit

Year Ended December

Adjusted gross margin 74.0%
Reconciliation of Net loss to Adjusted Net Income (loss) 7
- ~ Other g ord areti 40 5.7
: Yacr B Dussmiard 1, ? ‘Ad]usied EBITDA 327 $7.7 $36.7
Uit iy thieiapels). 2621 2020 Adiusted EBITDA margin 12.6% 5.5% 22.0%
Nat loss 1$375.1] ($29.2)

ity

it shares liobility

gregate adjustment for
Adjusied Nef Income [loss)
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