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Item 2.02. Results of Operations and Financial Condition.

The information provided below in “Item 7.01 - Regulation FD Disclosure” of this Current Report on Form 8-K (“Current Report”) is incorporated by reference into this Item 2.02. The information set forth under Item 2.02 of this
Current Report is being furnished and shall not be deemed “filed” for purposes of Section 18 of the Securities Exchange Act of 1934, as amended (the “Exchange Act”), or otherwise subject to the liabilities of such section. The
information in Item 2.02 of this Current Report shall not be incorporated by reference into any filing under the Securities Act of 1933, as amended (the “Securities Act”), or the Exchange Act, regardless of any general incorporation by
reference language in any such filing.

Item 7.01. Regulation FD Disclosure.

Press Release
On January 10, 2022, The Beauty Health Company (the “Company”) issued a press release (the “Press Release”) providing approximate expected sales revenue and Adjusted EBITDA for its full fiscal year of 2021. A copy of the Press
Release is furnished as Exhibit 99.1 hereto and incorporated herein by reference.

Investor Presentation

In addition, the Company expects to use the presentation attached to this Current Report as Exhibit 99.2 (the “Investor Presentation”) and incorporated herein by reference, in whole or in part, in connection with presentations to
investors, analysts, and others during a fireside chat at the 2022 ICR Conference on January 11, 2022 at 9:30am Eastern Standard Time. The Investor Presentation is also available on the Company’s website at:
https://investors.beautyhealth.com/. The fact that the Investor Presentation is being furnished should not be deemed an admission as to the materiality of any information contained in the Investor Presentation.

The information contained in the Investor Deck Presentation is summary information that is intended to be considered in the context of the Company's Securities and Exchange Commission (“SEC”) filings and other public
announcements that the Company may make, by press release or otherwise, from time to time. The Company undertakes no duty or obligation to publicly update or revise the information contained in this Current Report, except as
required by law, although the Company may do so from time to time as its management believes is warranted. Any such updating may be made through the filing of other current or periodic reports or documents with the SEC, through
press releases, or through other public disclosure.

Exhibit 99.1 and Exhibit 99.2 contain forward-looking statements. These forward-looking statements are not guarantees of future performance and involve risks, uncertainties, and assumptions that are difficult to predict. Forward-
looking statements are based upon assumptions as to future events that may not prove to be accurate. Actual outcomes and results may differ materially from what is expressed in these forward-looking statements.

The information set forth under Item 7.01 of this Current Report, including Exhibit 99.1 and Exhibit 99.2 attached hereto, is being furnished and shall not be deemed “filed” for purposes of Section 18 of the Exchange Act, or otherwise
subject to the liabilities of such section. The information in Item 7.01 of this Current Report, including Exhibit 99.1 and Exhibit 99.2, shall not be incorporated by reference into any filing under the Securities Act or the Exchange Act,

regardless of any general incorporation by reference language in any such filing.

Item 9.01. Financial Statements and Exhibits.

(d) Exhibits.
Exhibit No. Description
99.1 Press Release, dated January 10, 2022
99.2 Investor Presentation

104 Cover Page Interactive Data File (embedded within the Inline XBRL document)
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Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the undersigned hereunto duly authorized.

Dated: January 10, 2022 The Beauty Health Company
By: /s/ Liyuan Woo
Name: Liyuan Woo

Title: Chief Financial Officer



Exhibit 99.1

The Beauty Health Company Confirms Fiscal 2021 Outlook Ahead of the 2022 ICR Conference
Expects Fiscal Year 2021 Net Sales Around the High End of Guidance Range and Reiterates Adjusted EBITDA

Long Beach, Calif., January 10, 2022 — The Beauty Health Company ("BeautyHealth" or the "Company"; NASDAQ:SKIN), a global category-creator in beauty health leading the charge with HydraFacial™, its
flagship brand, today confirmed its fiscal year 2021 outlook prior to attending the ICR conference.

Brent Saunders, BeautyHealth’'s Executive Chairman and Interim Chief Executive Officer, stated: “Our growth was resilient despite the emergence of a new COVID variant. As a result of our momentum in the fourth
quarter, we expect to report net sales for the year around the high end of our guidance provided in November. Further, we affirm our adjusted EBITDA outlook as we continue to invest in our key strategic initiatives
and build a platform and community to fuel future growth. We are well positioned to capitalize on the multiple exciting opportunities available to us in the beauty health category.”

For the 2021 fiscal year, the Company expects to report:

* Net sales around the high end of prior guidance of $245 million to $255 million.
¢ Adjusted EBITDA in line with prior guidance of approximately $30 million.

BeautyHealth’s achievement of the anticipated results is subject to risks and uncertainties, including those disclosed in the Company’s filings with the Securities and Exchange Commission. The outlook is based
upon current estimates and is subject to completion of fiscal and operating closing procedures. In addition, given the uncertainty in the environment in which BeautyHealth is operating, the Company remains
cautious of the potential risk for further market closures or other restrictive measures from new COVID-19 variants and the uneven global rollout and adoption of vaccines, as well as inflationary headwinds related
to higher raw material, shipping and labor costs.

Liyuan Woo, Chief Financial Officer, will participate virtually in a fireside chat at the 2022 ICR Conference on Tuesday, January 11, 2022 at 9:30 am Eastern Time. The presentation will be webcast live over the
internet and can be accessed at https://investors.beautyhealth.com/. An archived replay of the webcast will be available following the fireside chat.

Non-GAAP Financial Measures

In addition to results determined in accordance with accounting principles generally accepted in the United States of America (GAAP), management utilizes certain non-GAAP financial measures such as adjusted
EBITDA for purposes of evaluating ongoing operations and for internal planning and forecasting purposes. We believe that non-GAAP financial measures, when reviewed collectively with our GAAP financial
information, provide useful supplemental information to investors in assessing our operating performance. Non-GAAP financial measures should not be considered as an alternative to GAAP financial information or
as an indication of operating performance or any other measure of performance derived in accordance with GAAP, and may not provide information that is directly comparable to that provided by other companies in
its industry, as these other companies may calculate non-GAAP financial measures differently, particularly related to non-recurring, unusual items.

Adjusted EBITDA

Adjusted EBITDA is a key performance measure that management uses to assess our operating performance. Because adjusted EBITDA facilitates internal comparisons of our historical operating performance on
a more consistent basis, we use this measure for business planning purposes.

We also believe this information will be useful for investors to facilitate comparisons of our operating performance and better identify trends in our business. We expect adjusted EBITDA to increase over the long-
term, as we continue to scale our business and achieve greater leverage in our operating expenses.

We calculate adjusted EBITDA as net income (loss) adjusted to exclude: change in fair value of public and private placement warrants, change in fair value of earn-out shares liability, other (income), net; interest
expense; provision for income taxes; depreciation and amortization expense; stock-based compensation expense; foreign currency gain/loss; management fees incurred from our historical private equity owners;
one-time or non-recurring items such as transaction costs (including



transactions costs with respect to the business combination in May 2021); and restructuring costs (including those associated with COVID-19).
About The Beauty Health Company

BeautyHealth is a category-creating beauty health company focused on bringing innovative products to market. Our flagship brand, HydraFacial, is a non-invasive and approachable beauty health platform and
ecosystem with a powerful community of estheticians, consumers and partners, bridging medical and consumer retail to democratize and personalize skin care solutions for the masses. Leading the charge in
beauty health as a category-creator, HydraFacial uses a unique delivery system to cleanse, extract, and hydrate with our patented hydradermabrasion technology and super serums that are made with nourishing
ingredients, providing an immediate outcome and creating an instantly gratifying glow in just three steps and 30 minutes. HydraFacial® and Perk™ products are available in over 87 countries with over 19,000
Delivery Systems globally and millions of treatments performed each year. For more information, visit the brand on LinkedIn, Facebook, Instagram, or at HydraFacial.com. For more information, please visit at
https://investors.beautyhealth.com/.

Forward-Looking Statements

Certain statements made in this release are “forward looking statements” within the meaning of the “safe harbor” provisions of the United States Private Securities Litigation Reform Act of 1995. When used in this
press release, the words “estimates,” “projected,” “expects,” “anticipates,” “forecasts,” “plans,” “intends,” “believes,” “seeks,” “may,” “will,” “should,” “future,” “propose” and variations of these words or similar

expressions (or the negative versions of such words or expressions) are intended to identify forward-looking statements.

These forward-looking statements are not guarantees of future performance, conditions or results, and involve a number of known and unknown risks, uncertainties, assumptions and other important factors, many
of which are outside The Beauty Health Company’s control, that could cause actual results or outcomes to differ materially from those discussed in the forward-looking statements.

Important factors, among others, that may affect actual results or outcomes include the inability to recognize the anticipated benefits of the business combination; costs related to the business combination; the
inability to maintain the listing of The Beauty Health Company’s shares on Nasdaq; The Beauty Health Company’s ability to manage growth; The Beauty Health Company’s ability to execute its business plan;
potential litigation involving The Beauty Health Company; changes in applicable laws or regulations; the possibility that The Beauty Health Company may be adversely affected by other economic, business, and/or
competitive factors; and the impact of the continuing COVID-19 pandemic on the Company’s business. The Beauty Health Company does not undertake any obligation to update or revise any forward-looking
statements, whether as a result of new information, future events or otherwise, except as required by law.

Contacts

ICR, Inc.

Investors: Dawn Francfort

Email: BeautyHealthIR@icrinc.com
Press: Alecia Pulman

Email: BeautyHealthPR@icrinc.com
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DISCLAIMER

This Presentation confains certain forwardlooking statements. These statements may relate fo, but are not limited to, expectations of future operating resulls or financial performance
of The Beauty Health Company (the "Company'), the calculation of certain key financial and operating metrics, capital expenditures, the infroduc
infe new markels and ihe ability to execute cerlain stiafegic inifiatives. Some of the forwardooking statements can be identified by the use of forwardlooking words such @
“anficipate,” “expect,” “suggests,” “plan,” “believe,* “infend,” “esfimates,” “largels,” “projects,” “should,” “could,” “would,” “may,” “will," “forecas!” and other similar expressions
These are intended to identify forwardlooking statements. All forwarddooking statements are based upon management estimates and forecasts and reflect the views, assumptions,
expectations, and opinions of the Company as of the date of this Presentation, and may include, without limitation, changes in general economic conditions as a result of COVID:
19, all of which are subject fo change. Any such estimates, assumptions, expectations, forecasfs, views or opinions sef forth in this Preseniation consfitute the Company's
judgments and should be regarded as indicative, preliminary and for illusirative purposes only. The forwardHooking statements and projections contained in this Presentation are
subject to a number of factors, risks and uncertainties, some of which are nol currenily known 1o us, that may cause the Company’s actual results, performance or financial
condition to be materially different from the expectations of future results, performance of financial condition. Alhough such forward-locking statements have been made in good
faith and are based on assumptions we believe to be reasonable, there is no assurance that the expected resulis will be achieved. Many factors could adversely affect our
business and financial performance. We discussed a number of material risks in our Prospectus filed pursuant 1o Rule 424(b)(5) of the Securifies Act on July 26, 2021 and other
filings with the Securities and Exchange Commission. Those risks continue to be relevant to our performance and financial condifion. Moreover, we operate in a very competitive
and rapidly changing environment. New risk factors emerge from time to time and it is not possible for management to predict all such risk factors, nor can it s the impact of
all such risk factors on the busir dent to which any factor, or combination of factars, may cause actual results to differ materially from those contained in any forward-
ooking statements. We expressly disclaim any responsibility to update forwardlooking statements, whether as a result of new information, future events or otherwise.
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ABOUT THE PRESENTER

* Joined BeautyHealth in September 2020

* Former COO and CFO of The VOID, a virtual reality
enfertainment company

* Served as CFO for a number of companies such as SharkNinja,
Gymboree, and bebe

* Deloitte M&A and Financial Advisory Services

EB belbe  shark|NINa

LIYUAN WOO
Chief Financial Officer Deloitte

Experience: 24 Years




WE ARE

& BEAUTYHEALTH

Deeply Connecting You 1o the BeautyHealth Community Where You Live, Work & Play

CONSUMER EDUCATOR 'AND" COMPANY

We take the consumer's view,
providing them with experiences
tailored to their needs

We provide education and
support fo our core customers,
aestheticians & providers, fo
ensure the quality of experiences
for the community

We are an ‘and’ company,
forging strategic parterships
throughout our community.  The
community we're building
benefits everyone — the
consumer, customer and our
company




FINANCIAL

HIGHLIGHTS

Net Sales growth

Global Delivery Systems
installed”

Delivery Systems sold ?

Gross Margin (US GAAP)
/ Adjusted Gross Margin®

Average cost per

freafment to the consumer”

Gross margin to p(gvider
per freatment”

Average Delivery System
payback period”

RealSelf “Worth It
rating

~$900M

Cash on hand”

15

Direct markets served”

Millions

Participants in the
BeautyHealth community




BEAUTY HEALTH
CATEGORY
CREATOR

APPROACHABLE &
EFFECTIVE

SKIN CORRECTION SKIN CARE
Medical delivery Daily, overthe-counter
technologyHfocused skin care

Lasers, Ulirasound, Fillers, Toxins Serums, Creams, Lofions, Supplements

BEAUTY HEALTH

hydrafacial

Highly effective, non-invasive and approachable treatment

Bridging professional and refail skin care markets




3 STEPS. 30 MINUTES,

THE BEST SKIN OF YOUR LIFE!

Uncover a new layer of skin with gentle

l exfoliation and relaxing resurfacing,

~ -_ . . .
[ = @ V¥ using signalure solutions.

; '

BASE TIP UPGRADES

Remove debris from pores with painless
suction. Nourish with infense moisturizers

W that quench skin.

EXTRACTION TIP

" Salurate the skin's surface with
anfioxidants and pepfides to maximize

, your glow.
- )

[l i/
4

YVORTEX FUSION TIP

$200 Monthly

Average Recommended
cost to consumer frequency

Personalized Treatment Enhancements

. - )
L]
sce !
BOOSTERS KERAVIVE

Boosters address Keravive is a relaxing
specific skin concerns freatment designed to
such as acne, cleanse, exfoliate,
nourish, and hydrate the

hyperpigmentation, dry
scalp for healthier, fuller-

skin, and wrinkles

looking hair
14 /11
Booslers | are pariner

of which / boosters




PARTICIPATING IN
HIGH-GROWTH
CATEGORIES
WITHIN
PERSONAL CARE

SPA SERVICES
GROWING ACROSS
ALL TYPES OF

TREATMENITS,
PARTICULARLY IN
FACIALS

F

(i

[

;
& |\

11.1%
expected growth in

U.S. medical spa services

(2017-2025)

Goces

e

6.4%

eXpe(jed g”)\N"h n
U.S. spa facilities
(2017-2022)

B |
-

l‘r/.,

¢
14.0%

expected growth in U.S. skin care
specialists (2016-2026)




CONSUMERS INCLNED TO SPEND ON

BEAUTY & HEALTH

+  Aging millennials are spending more on skincare, pre{emng

o experiences over products
.Q. EXPERIENTIAL Holistic, in-side-out beauty
* ‘YTCVeﬂSed e”\phOSIS on Y”UC“S
GROWTH IN DISPOSABLE = As U.S. economy grows, consumers have more disposable
INCOME income fo spend on premium products
+ Multibrand retailers (e.g., Sephora, Ulla and Nordstrom)
° CHANNEL GROWTH & + Shifiio digial
DYNAMICS « Travel retail
Consumers embracing affordable luxury
+  Online demos, which originally gained popularity in cosmefics,
@ﬁ INFLUENCERS & SOCIAL MEDIA are becoming increasingly influential in skincare
DRIVING PURCHASE DECISIONS sk Kralisd  self
« Skincare increasingly valued in age of selfies /social media
+  Showcasing skin vs covering it
@ﬁ EMBRACING NATURAL & Clean, sxjsiiimcblc :c:tumf\:h?p
aa INCLUSIVITY

+ Allin beauty: gender, age, skin type

Personalization

NEXT GEN BEAUTY

+  Digital beauty




ORABLE MARKET SHIFTS BENEFITING

THE HYDRAFACIAL BUSINESS MODEL

SKIN HEALTH

HYDRAFACIAL IS
AN AND
COMPANY NOT
AN OR COMPANY

Today's consumers are seeking
chaldle and effective skin
health sclutions that bridge the
gap between OTC and invasive

options

of HydraFacial custemers use other freatments in a year

NON-

INVASIVE INVASIVE

lght  Basic

Chemical  losers  Injeciables  Nor
therapy  facial cel

peels su

EXPANDING
DEMOGRAPHICS

Facial consumers are more
diverse across genders and are
younges s before,
offering a significant market
opportunity

ACROSS GENERATIONS ACROSS GENDERS ACROSS GEOGRAPHIES

.o
M 28
g & &

Over 307 of customers
at beauty refailers (Ulla, Sephora

elc.) are under 24

Providers predict
growth in male mix of fola
facial patients

Huge international growth
opportunity in Asia & Europe,
making up ~/
population
EXPANDING THE CATEGORY TO ATTRACT NEW DEMOGRAPHICS, WHILE
STILL BEING THE TREATMENT OF CHOICE FOR 45+ FEMALES

of world's

SIGNIFICANT
OPPORTUNITY
ACROSS
CHANNELS

Consumers sesk an experience
across all channels of service

WID condifions

Regular and $$ Occasional and $$$ Often and $




THE POWER OF THE NATION

THE HYDRAFACIAL NATION

Face life, Face First NP

2021YTD Consumables' Score among consumer
(Higher than Botox)
2021YTD Delivery Systems!

Score ameng
aestheticians

PROVIDERS CONSUMERS

+56%
YTD ©/30/21 Net Sales Growth
v. YID 9/30/19

; “Worth It" rating on
- RealSelf

-“ PARTNERS

STE2M
2021YTD Net Sales!




THE MASTER PLAN

1. Sell a lot of products, use that money to...

2. Invest in our skineere providers, use that relationship fo...

3. Find the consumers and build a direct relationship.

4. leverage technology to connect them where they live, work, and play.

5. Build the ultimate flywheel of influencel




HYDRAFACIAL NPS RANKS HIGHEST ACROSS BRANDED
AESTHETICS AND MEDTECH PEERS




m Delivery Systems account for O O /o
b ="y of Net Sales!

(EL + The patented HydraFacial systems
generate~ 3.2M freatments
performed annually

’ﬂ « Onetime placement generates

freatments (revenue| for 3-7 yrs

Consumables account for £+/ /o of Net Sales!

= 7
- F treatment - oz
very freatment uses @@iﬂ o)

« Through which flow 00

- And customizable

Next Gen System connects consumer via
app and home handheld device fo
professional system and the community

360° CONNECTIVITY
f‘ 5: |
KERAVIVE SYSTEM

HOME EXTENSION

PERK AT RETAIL




OUR
PRESENCE
AROUND THE
GLOBE




POWERFUL FLYWHEEL DESIGNED TO DRIVE COMPETITIVE

POSITIONING
0 ‘F,HH‘—-:uv fiated offering to build brand

Technologically advanced offering with high consumer and provider
engagement
Cusfomization/Personalization fo skin concem

+ 50-60% Millennials [vs. ~40% of facial users), a highly engaged

A

demo
DIFFERENTIATED + 15% of users get 4+ HydraFacial treatments in a given year
OFFERING - 40 NPS (vs. 5~15 NPS for other skincare brands used by our

customers|

@ Passionate aesthetician communily to recommend HydraFacial
D - Avid social discussion; 5x more aesthetician posts than competitors
S BEAUTYHEALTH - Aestheficians actively recommending (80 NPS; 45% of users learned
FAVYORABLE | D ) about HydraFacial from their provider)
SPA/CUNIC . / - Aestheticians moke ~20% more than from o traditional facial
ECONOMICS

C Payback of delivery system in ~5 months

PASSIONATE
AESTHETICIANS

- As HydraFacial grows, investing in fraining to expand upon
aesthefician loyalty
Investing in targeted S&M investments fo create deeply loved brand
and R&D efforis to improve offering/ create innovative products
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BRENT SAUNDERS LIYUAN WOO JWALA KARNIK, MD BEN BAUM

Interim CEO & Execuiive Chief Financial EVP of Global Stategy & Chief Experience
Chairman Officer Parinerships Cficer
ence: 25 Yeors Experience: 24 Years Experience: 26 Years Experience: 25 Years
Allergan B SUNEVA TORRID
MEDICAL
W T raioneo aranos
Actavis iovera® G |
[o] e
bebe (% VERSAN 9
Pureet Labuaiosion, iss. A OTARGET
BAUSCH+LOMB Sha ! ) McKinsey
&P Schering-Plough Deloitte &Company =

INDRA PAMAMULL ~ STEPHAN BECKER DAN WATSON KELLIE SEARS PAUL BOKOTA
President of APAC President of EMEA EVP, Scles Americas Chief IR Officer VP & General Counsel
Experience: 25 Years  Experience: 24 Years  Experience: 36 Years  Experience: 20 Years  Experience: 24 Years
OF
UBERIEN [~ KENDO Kao stryker @8 AskBio Spectrum
EXPERIENCE P rur
e e COTY

PeG ORA:TECH TOSHIBA
ESTEE LAUDER &

DAVID JONES Beiersdorf “ SURGERY @Pﬁzer @Jamssﬂamis




STRATEGIC INVESTMENTS

DRIVE CONSUMER
DEMAND WITHIN THE
COMMUNITY

EXPAND GLOBAL
FOOTPRINT

Turn up




INVESTMENT HIGHLGHTS

CATEGORY-CREATING PRODUCT

CUSTOMER LOYALTY

COMMANDING PLATFORM

MULTI-DIMENSIONAL GROWTH
OPPORTUNITIES

COMPELLING ECONOMIC
PROFILE

PROPRIETARY TECHNOLOGY

EXPERIENCED MANAGEMENT
AND BOARD




APPENDIX

Description of Non-GAAP Financial Measures
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Adjusted Gross Margin
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Gross Mai

n to Adiusted Gross Margin for the period prasented

For the Nine Months Ended September 30, 2021 ($000s)

Net Sales $182,197
Less: Cost of Sales (57,131)
Gross Profit (GAAP) $125,066
Gross Margin (GAAP) 69%
Adjusted to exclude the following:

Stock-Based Compensation Expense 222

Depreciation and Amortization Expense 7,747
Adjusted Gross Profit $133,035

Adjusted Gross Margin 73%







