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Item 2.02. Results of Operations and Financial Condition.
The information provided below in “Item 7.01 - Regulation FD Disclosure” of this Current Report on Form 8-K (“Current Report™) is incorporated by reference into this Item 2.02.
Item 7.01. Regulation FD Disclosure.

On February 28, 2023, The Beauty Health Company (the “Company”) issued a press release (the “Earnings Press Release™) regarding the Company’s financial results for its fiscal quarter and year ended December 31, 2022. A copy of
the Earnings Press Release is attached as Exhibit 99.1 hereto and incorporated herein by reference.

On February 28, 2023, the Company posted an investor presentation (the “Investor Presentation”) on the Company’s website, https:/investors.beautyhealth.com/. A copy of the Investor Presentation is attached as Exhibit 99.2 hereto
and incorporated herein by reference.

The Earnings Press Release and Investor Presentation include non-GAAP financial measures as defined in Regulation G of the Sarbanes-Oxley Act of 2002. The Earnings Press Release and Investor Presentation also include a
presentation of the most directly comparable financial measures calculated and presented in accordance with accounting principles generally accepted in the United States (“GAAP”), information reconciling the non-GAAP financial
measures to the GAAP financial measures, and a discussion of the reasons why the Company’s management believes that presentation of the non-GAAP financial measures provides useful information to investors regarding the
Company’s financial condition and results of operations. The non-GAAP financial measures presented therein should be considered in addition to, and not as a substitute for, or superior to, financial measures calculated and presented in
accordance with GAAP.

Exhibit 99.1 and Exhibit 99.2 contain forward-looking statements. These forward-looking statements are not guarantees of future performance and involve risks, uncertainties, and assumptions that are difficult to predict. Forward-
looking statements are based upon assumptions as to future events that may not prove to be accurate. Actual outcomes and results may differ materially from what is expressed in these forward-looking statements.

The information set forth under Item 7.01 of this Current Report, including Exhibit 99.1 and Exhibit 99.2 attached hereto, is being furnished and shall not be deemed “filed” for purposes of Section 18 of the Securities Exchange Act of

1934, as amended (the “Exchange Act”), or otherwise subject to the liabilities of such section. The information in Item 7.01 of this Current Report, including Exhibit 99.1 and Exhibit 99.2, shall not be incorporated by reference into any
filing under the Securities Act of 1933, as amended, or the Exchange Act, unless expressly incorporated by specific reference in such filing.

Item 9.01. Financial Statements and Exhibits.

(d) Exhibits.
Exhibit No. Description
99.1 Earnings Press Release, dated February 28, 2023
99.2 Investor Presentation

104 Cover Page Interactive Data File (embedded within the Inline XBRL document)
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Exhibit 99.1
BeautyHealth Reports Full Year and Fourth Quarter 2022 Financial Results
*  Delivers +41% year-over-year topline growth for the year and exceeds market expectations for eighth consecutive quarter
* Increases adjusted EBITDA +46% year-over-year, landing within guided annual range

e Sets 2023 profitable growth targets on strategy to increase operating leverage and accelerate in China, confirms long-range 2025 guidance

Long Beach, Calif., February 28, 2023 — The Beauty Health Company (NASDAQ: SKIN), home to flagship brand Hydrafacial, today announced financial results for the full year and fourth quarter ended December 31, 2022. Full year 2022 net
sales of $365.9 million increased +41% relative to 2021, and fourth quarter net sales of $98.1 million increased +26%, revealing consistent mid-to-high double-digit quarterly growth year-over-year.

The Company delivered net income of $44.4 million and adjusted EBITDA of $47.7 million for the full year, up +46% relative to 2021, and net income of $3.8 million and adjusted EBITDA of $16.3 million for the fourth quarter, up +92%
relative to the fourth quarter of 2021. Fiscal year 2022 adjusted EBITDA was within the previously guided $45 million to $50 million range, despite a slower than expected reopening and delayed return on planned investment in China.

On continued momentum and demand for its differentiated offering, BeautyHealth expects 2023 net sales of $450 million to $470 million, and affirms its 2023 18% to 20% adjusted EBITDA margin target. BeautyHealth also confirms its
long-range 2025 guidance of $600 million to $700 million in net sales and 25% to 30% adjusted EBITDA margin introduced during its Investor Day in September 2022.

“I'am proud of the significant progress our team made this year. We achieved strong annual sales growth, launched Hydrafacial Syndeo, our innovative next generation delivery system, and continued to build the world’s premiere skincare
booster portfolio,” said BeautyHealth President and Chief Executive Officer Andrew Stanleick. “We enter 2023 from a position of strength, having invested to expand our global capabilities and scale. As planned, we are now turning our
focus to driving profitable growth and flawlessly executing our international Syndeo launch in the second quarter.”

Full Year 2022 Summary
. Global performance:
°  Record global net sales of $365.9 million, +41% relative to 2021

o $250.3 million and $267.2 million gross margin and adjusted gross margin, respectively, resulting in a 149bps and 103bps year-over-year decline in gross margin and adjusted gross margin, respectively. The decline was
primarily driven by trade-up volumes, premiums paid on accelerated manufacturing and shipping associated with Syndeo’s US launch and international launch readiness, global supply chain challenges, inflationary
pressures and foreign exchange headwinds

> Netincome and adjusted net income of $44.4 million and $9.1 million, respectively, compared to net loss and adjusted net income of ($375.1) million and $4.5 million in 2021, respectively
o Adjusted EBITDA of $47.7 million, +46% relative to 2021 despite China’s zero-Covid policy and foreign exchange headwinds encountered during the year

. Double digit net sales growth across all regions:
° Americas: $243.2 million, +44% year-over-year, fueled by strong Syndeo performance and continued conquest of new providers
° APAC: $54.3 million, +24% year-over-year, even with the prolonged impact of China’s zero-Covid policy and lagging consumer mobility
° EMEA: $68.3 million, +46% year-over-year, despite foreign exchange headwinds
. Record single-year delivery system sales:
° 8,492 delivery systems sold, including 1,793 trade-ups, representing +37% delivery systems volume growth compared to 2021
° Total net global delivery system install base of 25,336 systems as of December 31, 2022
. Key strategic initiatives:



° Introduction of Syndeo, the revolutionary next generation, digitally connected Hydrafacial delivery system

o Driving consumables growth with an active R&D pipeline of co-created boosters, including launches with JLO Beauty, Murad Skincare, Dr. BABOR Skincare and Glytone
° Significant global expansion and infrastructure investments made in system implementation, value engineering efforts, global commercial infrastructure, senior talent and readying production in China

Key Operational and Business Metrics

Three Months Ended December 31, Year Ended December 31,

Unaudited (dollars in millions) 2022 2021 2022 2021

Delivery Systems net sales § 507 S 427 S 2062 S 139.5
Consumables net sales 47.4 35.2 159.6 120.6
Total net sales S 981 $ 779 $ 3659 S 260.1
Gross profit S 652 S 56.8 S 2503 S 181.8
Gross margin 66.4% 72.9% 68.4% 69.9%
Net income (loss) S 38 § (17.3) S 444 S (375.1)
Adjusted net income (loss)* S 74 S 16 S 91 $ 45
Adjusted EBITDA* S 163 S 85 S 477 S 32.7
Adjusted EBITDA margin* 16.6% 10.9% 13.0% 12.6%
Adjusted gross profit* $ 709 S 596 $ 267.2 S 192.6
Adjusted gross margin* 72.3% 76.5% 73.0% 74.1%

*See "Non-GAAP Financial Measures" below.

Fourth Quarter 2022 Summary
e Net sales of $98.1 million increased +26% in Q4 2022 compared to $77.9 million in Q4 2021, driven by strength across delivery systems and consumables
o Delivery Systems net sales increased +19% to $50.7 million in Q4 2022 compared to Q4 2021. The Company sold 2,067 Delivery Systems during the quarter
o Consumables net sales increased +35% to $47.4million in Q4 2022 compared to Q4 2021
o Netsales in the Americas region increased +29% to $64.9 million in Q4 2022 compared to Q4 2021, driven by strength in Syndeo placements and the expansion to new providers
o Netsales in the APAC region increased +33% to $15.9 million in Q4 2022 compared to Q4 2021, despite the impact of China’s zero-Covid policy and lagging consumer mobility in China
o Despite foreign exchange rate headwinds, net sales in the EMEA region increased +12% to $17.3 million in Q4 2022 compared to Q4 2021, driven by strong performance across the region
*  Gross margin was 66.4%in Q4 2022 compared to 72.9%in Q4 2021, and adjusted gross margin was 72.3%in Q4 2022 compared to 76.5%in Q4 2021, with the changes due to costs associated with Syndeo’s US launch and
international launch readiness (including trade-up volumes and premiums paid on accelerated manufacturing and shipping), global supply chain challenges, inflationary pressures and foreign exchange headwinds
¢ Selling and marketing expenses were $39.0million in Q4 2022 compared to $37.1 million in Q4 2021, primarily driven by increases in sales commissions associated with higher revenues partially offset by leverage of fixed
marketing investment
e Operating loss was $3.8 million in Q4 2022 compared to an operating loss of $7.2 million in Q4 2021, primarily due to increased revenue from higher volumes of delivery systems and consumables sold. The operating loss in Q4
2022 includes approximately $2.8 million in patent litigation expenses and approximately $2.4 million in non-recurring Syndeo initial program logistics and services costs
e Netincome was $3.8 million in Q4 2022 compared to a net loss of $17.3 million in Q4 2021, and adjusted net income was $7.4million in Q4 2022 compared to adjusted net income of $1.6 million in Q4 2021. The increase was
primarily due to an increase in other operating income and fluctuations in the change of fair value of our warrant liabilities



e Adjusted EBITDA was $16.3 million in Q4 2022, or +92% compared to adjusted EBITDA of $8.5million in Q4 2021. Adjusted EBITDA grew despite China’s zero-Covid policy and foreign exchange headwinds encountered during the
year

Balance Sheet and Cash Flow Highlights

Cash and cash equivalents were approximately $568.2 million as of December 31, 2022 compared to approximately $901.9 million as of December 31, 2021. Cash and cash equivalents decreased during the year primarily due to $200.0
million in accelerated share repurchase programs and the purchase of inventory to prepare for anticipated future sales growth and the international launch of Syndeo in the second quarter of 2023.

Warrants and Shares Outstanding

The Company had approximately 7.0 million private placement warrants and approximately 132.2 million shares of Class A common stock outstanding as of December 31, 2022. During the fourth quarter of 2022, the Company completed its
first $100.0 million accelerated share repurchase transaction, which was announced September 27, 2022, and retired a total of approximately 9.3 million shares. The Company expects to complete its second $100.0 million accelerated
share repurchase transaction, which was announced on November 10, 2022, by the end of the second quarter of 2023.

2023 Outlook

BeautyHealth expects net sales in the range of $450 to $470 million for fiscal 2023, reflecting management's confidence in the business as the Company executes against its growth plan. The Company is also reiterating its outlook for fiscal
2023 adjusted EBITDA margin of 18% to 20% and its fiscal 2025 long-range outlook of $600 million to $700 million net sales and 25% to 30% adjusted EBITDA margin originally announced at its 2022 Investor Day. The Company also expects
fiscal 2023 gross margin to exceed fiscal 2022 gross margin, driven by gross margin expansion in the second half of 2023.

BeautyHealth’s achievement of the anticipated results is subject to risks and uncertainties, including those disclosed in the Company’s filings with the Securities and Exchange Commission. The outlook assumes no material deterioration in
general market conditions or other unforeseen circumstances beyond our control and does not take into account the impact of any unanticipated developments in the business or changes in the operating environment, nor does it take into
account any acquisitions, dispositions or financings during 2023. In addition, given the uncertainty in the environment in which BeautyHealth is operating, the Company remains cautious of the potential risk for further market closures or
other restrictive measures from existing or new COVID-19 strains and the uneven global rollout and adoption of vaccines, as well as inflationary headwinds related to higher raw material, shipping and labor costs. BeautyHealth’s outlook
assumes a largely reopened global market, which would be negatively impacted if closures or other restrictive measures persist or are reimplemented.

Conference Call

BeautyHealth will host a conference call on Tuesday, February 28, 2022, at 8:30 a.m. ET to review its full year and fourth quarter financial results. The call may be accessed via live webcast through the "Events & Presentations" page under
"News & Events" on our Investor Relations website at https://investors.beautyhealth.com/. A replay of the conference call will be available approximately three hours after the conclusion of the call and can be accessed online at
https://investors.beautyhealth.com/.

Non-GAAP Financial Measures

In addition to results determined in accordance with accounting principles generally accepted in the United States of America (GAAP), management utilizes certain non-GAAP financial measures such as adjusted net income (loss), adjusted
EBITDA, adjusted EBITDA margin, adjusted gross profit, and adjusted gross margin for purposes of evaluating ongoing operations and for internal planning and forecasting purposes. Management believes that these non-GAAP financial
measures, when reviewed collectively with the company’s GAAP financial information, provide useful supplemental information to investors in assessing our operating performance. These non-GAAP financial measures should not be
considered as an alternative to GAAP financial information or as an indication of operating performance or any other measure of performance derived in accordance with GAAP, and may not provide information that is directly comparable
to that provided by other companies in its industry, as these other companies may calculate non-GAAP financial measures differently, particularly related to non-recurring, unusual items.



The Company does not provide a reconciliation of its fiscal 2023 adjusted EBITDA guidance to net income (loss), the most directly comparable forward looking GAAP financial measure, due to the inherent difficulty in forecasting and
quantifying certain amounts that are necessary for such reconciliation, which cannot be done without unreasonable efforts, including adjustments that could be made for changes in fair value of warrant liabilities, integration and
acquisition-related expenses, amortization expenses, non-cash stock-based compensation, gains/losses on foreign currency, and other charges reflected in our reconciliation of historic numbers, the amount of which, based on historical
experience, could be significant. The presentation of this financial information is not intended to be considered in isolation or as a substitute for the financial information prepared and presented in accordance with GAAP. The Company's
fiscal 2023 adjusted EBITDA guidance is merely an outlook and is not a guarantee of future performance. Stockholders should not rely or place an undue reliance on such forward-looking statements. See “Forward-Looking Statements” for
additional information.

Adjusted Gross Profit and Adjusted Gross Margin

Management uses adjusted gross profit and adjusted gross margin to measure profitability and the ability to scale and leverage the costs of delivery systems and consumables. The continued growth of delivery systems is expected to
improve adjusted gross margin, as additional delivery systems sold will increase the Company’s recurring consumables net sales, which has higher margins.

Management believes adjusted gross profit and adjusted gross margin are useful measures to the Company and its investors to assist in evaluating operating performance because they provide consistency and direct comparability with
past financial performance and between fiscal periods, as the metrics eliminate the effects of amortization, depreciation, and stock-based compensation, which are non-cash expenses that may fluctuate for reasons unrelated to overall
continuing operating performance, and other one-time and non-recurring expenses such as write-offs of discontinued product and non-recurring Syndeo initial program logistics and service costs. Adjusted gross margin has been and will
continue to be impacted by a variety of factors, including the product mix, geographic mix, direct vs. indirect mix, the average selling price on delivery systems, and new product launches. Management expects adjusted gross margin to
fluctuate over time depending on the factors described above.

The following table reconciles gross profit to adjusted gross profit for the periods presented:

Three months ended December 31, Year ended December 31,
Unaudited (in thousands) 2022 2021 2022 2021
Net sales S 98,133 S 77,889 S 365,876 S 260,086
Cost of sales 32,959 21,128 115,536 78,259
Gross profit S 65174 S 56,761 S 250,340 S 181,827
Gross margin 66.4 % 729 % 68.4 % 69.9 %
Adjusted to exclude the following:
Write-off of discontinued product (1) S - S - s 2,048 S —
Non-recurring Syndeo initial program logistics and service costs (2) 2,400 — 2,400 —
Stock-based compensation expense included in cost of sales 215 183 839 405
Depreciation and amortization expense included in cost of sales 3,119 2,651 11,576 10,398
Adjusted gross profit S 70,908 S 59,595 S 267,203 S 192,630
Adjusted gross margin 723 % 76.5 % 73.0 % 741 %

(1) Primarily represents a one-time write-off primarily related to the discontinued Glow & Go pilot program.

(2) Primarily represents costs associated with Syndeo's US launch and international launch readiness, including premiums paid on accelerated manufacturing and shipping.



Adi

d Net Income, Adji d EBITDA and Adjusted EBITDA Margin

Adjusted net income, adjusted EBITDA, and adjusted EBITDA margin are key performance measures that management uses to assess the Company's operating performance. Because adjusted net income, adjusted EBITDA and adjusted
EBITDA margin facilitate internal comparisons of our historical operating performance on a more consistent basis, management uses these measures for business planning purposes.

Management also believes this information will be useful for investors to facilitate comparisons of operating performance and better identify trends in the business. Management expects adjusted EBITDA margin to increase over the long-
term, as the Company continues to scale its business and achieve greater operating leverage.

The Company calculates adjusted net income as net income (loss) adjusted to exclude: change in fair value of public and private placement warrants; change in fair value of earn-out shares liability; amortization expense; loss on disposal of
assets; stock-based compensation expense; interest income; other expense, net; management fees incurred from historical private equity owners; transaction related costs (including transactions costs with respect to the Business
Combination), non-recurring patent litigation fees; reorganization fees such as employee severance, executive recruiting fees and executive signing bonuses; other non-recurring and one-time fees such as Syndeo initial program logistics
and service costs and refinancing costs associated with amending our credit agreement; and the aggregate adjustment for income taxes for the tax effect of the adjustments described above.

The Company calculates adjusted EBITDA as net income (loss) adjusted to exclude: change in fair value of public and private placement warrants; change in fair value of earn-out shares liability; amortization expense; loss on disposal of
assets; stock-based compensation expense; interest income; other expense, net; management fees incurred from historical private equity owners; transaction related costs (including transactions costs with respect to the Business
Combination), non-recurring patent litigation fees; reorganization fees such as employee severance, executive recruiting fees and executive signing bonuses; other non-recurring and one-time fees such as Syndeo initial program logistics
and service costs and refinancing costs associated with amending our credit agreement; the aggregate adjustment for income taxes for the tax effect of the adjustments described above; depreciation expense; interest expense; net foreign
currency (gain) loss, net; and the remaining benefit for income taxes.



The following table reconciles BeautyHealth’s net income (loss) to adjusted net income (loss) and adjusted EBITDA for the periods presented:

Unaudited (in thousands)

Net income (loss)

Adjusted to exclude the following:
Change in FV of warrant liability
Change in FV of earn-out shares liability
Amortization expense

Loss on disposal of assets

Stock-based compensation expense
Interest income

Other expense, net

Management fees (1)

Transaction related costs (2)
Non-recurring patent litigation fees
Re-organization fees (3)

Other non-recurring and one-time fees (4)
Aggregate adjustment for income taxes
Adjusted net income (loss)
Depreciation expense

Interest expense

Foreign currency (gain) loss, net
Remaining benefit for income taxes
Adjusted EBITDA

Adjusted EBITDA margin

Three months ended December 31,

Year ended December 31,

2022 2022 2021
3,815 (17,311) 44384 $ (375,108)
(6,822) 5,982 (78,343) 277,315
— — — 47,100
4,121 3,943 15,709 13,297
542 - 5,239 -
7,619 3,794 28,495 12,418
(5,565) — (9,175) (39)
1,270 160 1,650 4,489
— — — 209

20 2,600 3,051 34,913
2,797 — 3,797 —
276 1,997 3,582 1,997
2,764 1,326 4,905 2,020
(3,443) (881) (14,187) (14,133)
7,394 1,610 9,107 $ 4,478
1,895 2,040 7,164 4,486
3,395 3,488 13,392 11,777
1,364 (594) 3,164 69
2,221 1,944 14,835 $ 11,891
16,269 8,488 47,662 S 32,701
16.6% 10.9% 13.0% 12.6%

(1) Represents quarterly management fees paid to the former majority shareholder of Hydrafacial based on a pre-determined formula. Following the Business Combination, these fees are no longer paid.
(2) For the three months and year ended December 31, 2022, such amounts primarily represent direct costs incurred in relation to potential acquisitions. For the year ended December 31, 2021, such amounts primarily represent direct costs incurred with

the Business Combination and to prepare Hydrafacial to be marketed for sale by Hydrafacial’s shareholders in previous periods.
(3) For the three months and year ended December 31, 2022, such costs primarily represent executive recruiting fees, severance fees and a CEO sign-on bonus. For the three months and year ended December 31, 2021, such costs primarily represent

executive recruiting and severance fees.
(4

costs associated with our credit agreement. For the three months ended and year ended December 31, 2021, such costs primarily represent one-time retention awards related to the distributor acquisitions.

About the Business Combination

For the three months and year ended December 31, 2022, such costs primarily represent costs associated with Syndeo’s US launch and international launch readiness, including premiums paid on accelerated manufacturing and shipping, and refinancing

On May 4, 2021, Vesper Healthcare Acquisition Corp. (“Vesper Healthcare”), a special purpose acquisition company, completed the previously announced business combination (the “Business Combination”) with Edge Systems LLC d/b/a
The Hydrafacial Company (“Hydrafacial”). In connection with the Business Combination, Vesper Healthcare changed its name to The Beauty Health Company, and LCP Edge Intermediate, Inc., the indirect parent of Hydrafacial, became an
indirect subsidiary of BeautyHealth. For fiscal periods following the date of completion of the Business Combination, financial results are reported by The Beauty Health Company on a consolidated basis.



About The Beauty Health Company

The Beauty Health Company (NASDAQ: SKIN) is a global category-creating company delivering beauty health experiences that help consumers reinvent their relationship with their skin, bodies and self-confidence. Our flagship brand,
Hydrafacial, created the category of hydradermabrasion by using a patented vortex-fusion delivery system to cleanse, extract, and hydrate the skin with proprietary solutions and serums. Hydrafacial provides a non-invasive and
approachable skincare experience. Together, with our powerful community of aestheticians, consumers and partners, we are personalizing skin care solutions for all ages, genders, skin tones, and skin types. Hydrafacial is available in more
than 90 countries with an install base of over 25,000 delivery systems providing millions of experiences to consumers each year. Find a local Hydrafacial at https://hydrafacial.com/find-a-provider/. For more information, visit
www.beautyhealth.com.

Forward-Looking Statements

Certain statements made in this release are “forward looking statements” within the meaning of the “safe harbor” provisions of the United States Private Securities Litigation Reform Act of 1995, including statements regarding The Beauty
Health Company’s strategy, plans, objectives, initiatives and financial outlook. When used in this press release, the words “estimates,” “projected,” “expects,” “anticipates,” “forecasts,” “plans,” “intends,” “believes,” “seeks,” “may,” “will,”

“should,” “future,” “propose” and variations of these words or similar expressions (or the negative versions of such words or expressions) are intended to identify forward-looking statements.

These forward-looking statements are not guarantees of future performance, conditions or results, and involve a number of known and unknown risks, uncertainties, assumptions and other important factors, many of which are outside
The Beauty Health Company’s control, that could cause actual results or outcomes to differ materially from those discussed in the forward-looking statements. As such, readers are cautioned not to place undue reliance on any forward-
looking statements.

Important factors that may affect actual results or outcomes include, among others: The Beauty Health Company’s ability to manage growth; The Beauty Health Company’s ability to execute its business plan; potential litigation involving
The Beauty Health Company; changes in applicable laws or regulations; the possibility that The Beauty Health Company may be adversely affected by other economic, business, and/or competitive factors; and the impact of the continuing
COVID-19 pandemic on the Company’s business. The Beauty Health Company does not undertake any obligation to update or revise any forward-looking statements, whether as a result of new information, future events, or otherwise,
except as required by law.

Contacts

The One Nine Three Group

Investors: BeautyHealthIR@the193.com
Press: BeautyHealth@the193.com



Net sales
Cost of sales
Gross profit
Operating expenses:
Selling and marketing
Research and development
General and administrative
Total operating expenses
Loss from operations
Interest expense, net
Interest income
Other expense, net

Change in fair value of warrant liabilities

Change in fair value of earn-out shares liability

Foreign currency transaction (gain) loss, net
Income (loss) before provision for income taxes
Income tax expense (benefit)
Net income (loss)
Comprehensive income (loss), net of tax:
Foreign currency translation adjustments
Comprehensive income (loss)
Net income (loss) per share
Basic
Diluted
Weighted average common shares outstanding
Basic
Diluted

The Beauty Health Company

lidated of C

(in thousands except share

p ive Income (Loss)
and per share amounts)

(Unaudited)

Three Months Ended December 31,

Year Ended December 31,

2022 2021 2022 2021
s 98,133 S 77,889 S 365,876 S 260,086
32,959 21,128 115,536 78,259
65,174 56,761 250,340 181,827
39,021 37,053 160,076 111,583
1,446 1,875 8,444 8,195
28,472 25,045 106,100 98,688
68,939 63,973 274,620 218,466
(3,765) (7,212) (24,280) (36,639)
3,395 3,488 13,392 11,777
(5,565) — (9,175) (39)
1,270 160 1,650 4,489
(6,822) 5,982 (78,343) 277,315
— — — 47,100
1,364 (594) 3,164 69
2,593 (16,248) 45,032 (377,350)
(1,222) 1,063 648 (2,242)
S 3,815 $ (17,311) $ 44384 S (375,108)
2,195 594 (3,273) (1,499)
S 6,010 $ (16,717) $ 41,111 $ (376,607)
$ 003 $ 012) $ 030 $ (3.67)
$ 003 $ 012) $ 0.23) $ (3.67)
138,198,781 146,300,438 147,554,090 102,114,949
138,198,781 146,300,438 148,506,312 102,114,949



ASSETS
Current assets:

Cash and cash equivalents

The Beauty Health Company
Consolidated Balance Sheets
(in thousands, except for share amounts)
(Unaudited)

Accounts receivable, net of allowances for doubtful accounts of $2,929 and $2,681 at December 31, 2022 and December 31, 2021,

respectively

Prepaid expenses and other current assets

Income tax receivable
Inventories
Total current assets
Property and equipment, net
Right-of-use assets, net
Intangible assets, net
Goodwill
Deferred income tax assets, net
Other assets
TOTAL ASSETS
LIABILITIES AND STOCKHOLDERS’ EQUITY
Current liabilities:
Accounts payable
Accrued payroll-related expenses
Other accrued expenses
Lease liabilities, current
Income tax payable
Total current liabilities
Lease liabilities, non current
Deferred income tax liabilities, net
Warrant liabilities
Convertible senior notes, net
TOTAL LIABILITIES
Stockholders’ equity:

Class A Common Stock, $0.0001 par value; 320,000,000 shares authorized; 132,214,695 and 150,598,047 shares issued and outstanding at

December 31, 2022 and December 31, 2021, respectively

Preferred Stock, $0.0001 par value; 1,000,000 shares authorized; no shares issued and outstanding at December 31, 2022 and December 31,

2021
Additional paid-in capital

Accumulated other comprehensive loss

Accumulated deficit

Total stockholders’ equity

LIABILITIES AND STOCKHOLDERS’ EQUITY

December 31, 2022 December 31, 2021
g 568,197 $ 901,886
76,494 46,824
26,698 12,322
1,280 4,599
116,430 35,261
789,099 1,000,892
18,184 16,183
15,637 14,992
46,386 56,010
124,593 123,694
815 330
14,193 6,705
5 1,008,907 $ 1,218,806
$ 30335 $ 29,049
21,677 28,662
15,183 14,722
4,958 3,712
962 292
73,115 76,437
12,689 12,781
2,011 3,561
15,473 93,816
734,143 729,914
837,431 916,509
14 16
550,320 722,250
(4,530) (1,257)
(374,328) (418,712)
171,476 302,297
$ 1,008,907 $ 1,218,806
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Disclaimer

This Presentation contains certain forward-locking statements. These statements may relate to, but are not limited to, expectations of future cperating resufts or financial performance of The Beauty Heaith Company (the "Company"), capital
expenditures, the introduction of new products, expansion Into new markets and tl’\E abmy 1o execute cerain strsleg\c initiatives. Some of the forward-looking statements can be identified by the use of forward-looking words such as “anticipats,”

“expect,” “suggests,” “plan.” “believe,” “intend,” “estimates,” “targets,” “projects,” s could,” “would,” “may.” “will." “outiook.” “forecast” and other similar These are intended to identify fory Al forward-
laoking statements are based upon management estimates and forecasts and reflecl mev ws, assumptions, expectations, and opinions of the Gompany as of the date of this Presentation. Any such esnmates assumptions, expectations, forecasts,
views or opinions set forth In this Presentation constitute the Company's judgments and should be regarded as indicative, preliminary and for lllustrative purposes only. The ft d-look and contalined In this

a-e sublect 1o 8 number of factors, risks and uncertaintiss, some of which are not currently Known 10 us, that may cause the Company's actual results, perfermance or firancial condition to be materially different from the expectations of future

suits, performance or financial condition. Although such forward-looking statements have been made in good faith and are based on assumptions we believe to be reasonable, there is no assurance that the expected results will be achieved. Many

faclurs could adversely affect our business and financial performance. We discussed a number of material risks in our Annual Report on Form 10-K filed with the Securities and Exchange Commission on March 1, 2022 and other filings with !he

Securities and Exchange Commission, Those risks cantinue 1o be relevant 1o our performance and financial condition. Moreover, we operate In 8 very competitive and rapidly changing enviranment, New risk factors emerge from time to time and it is

not possicle for management to prenm all such risk factors, nor can it assess the impact of all such risk factors on the business or the extent to which any factor, or combination of factors, may cause actual results to differ materially from those
any ft d-look . We expressly disclaim any responsibility to update f rd- , whether as a result of new information, future events or otherwise.

Non-GAAP Financial Measures

In addition to results determined in accordance with accourting principles generally accepted in the United States of America (GAAP), management utilizes certain non-GAAP financial measures such as adjusted gross profit, adjusted gross margin,
adjusted net Income, adjusted EBITDA, and adjusted EBITDA margin for purposes of evaluating angoing aperations and for Internal planning and forecasting purposes. We believe these non-GAAP financial measures, when reviewed collectivaly with
our GAAP financial information, provide useful supplemental information to investors in assessing our operating performance. These non-GAAP financial measures should not be considered as an alternative to GAAP finencial information or as an
indication of operating performance or any other measure of perfarmance derived in accordance with GAAP, and may not provide information that is directly comparable to that provided by other companies in its industry, as these other companiies
may caleulate non-GAAP financial measures differently, particularly related to non-recurring, unusual ltems.

Management uses adjusted gross profit and adjusted gross margin to measure profitability and the ability to scale and leverage the costs of Delivery Systems and Consumables. The continued growth of Delivery Systems is expected to improve

adjusted gross margin, s the sale of additional Delivery Systems will increase our recurring Consumables net sales, which has higher margins. Management believes adjusted gross profit and adjusted gross margin are useful measures 1o the

Company and its Investors to assist In evaiuating operating performance because they provide consistency and direct comparabllity with past financial performance and between fiscal periods, as the metrics eliminate the effects of amortization and

depreciation, which are non-cash expenses that may fluctuate for reasons unrelated to overall continuing operating performance, and other one-time or nON-racurring items such as write-offs of discontinued product non-recurring program logistics

and service costs. Adjusted gross margin has been and will continue to be impacted by a variety of factors, including the product mix, geographic mix, direct vs. indirect mix, the sverage sefling price on delivery systems, and new product launches.
expects oss margin ta flu time depending on the factors described above.

Management uses adjusted net incorme (Joss), adjusted EBITDA and adjusted EBITDA margin to facilitate internal comparisens of historical operating performance on a more consistent basis and uses these measures for business planning purposss.
Management also believes this information will be useful for investars to facilitate comparisons of operating performance and better identify trends in the business. Management expects adjusted EBITDA margin to increase over the lang-term, as the
Company continues to scale and achieve greater operating leverage, The Company caloulztes adjusted net income as net income (1oss) adjusted 1o exclude: change in fair value of public and private placement warrants; change in fair value of earn-
out shares liability; amertizstion expense; loss on disposal of assets; stock-based compensation expense; interest income; other expense, net; management fees incurred from historical private equity owners; transaction refated costs (including
transactions costs with respect to the Business Combination), nan-recurring patent Iitigation fees; reorganization fees such as employee severance, executive recruiting fees and executive signing bonuses; other non-recurring and one-time fees such
as Syndeo Initial program logistics and service costs and refinancing costs asscciated with amending cur credit agreement; and the aggregate adjustment for income taxes for the tax effect of the adjustments described above.

The Company calculates adjusted EBITDA as net incorne (loss) adjusted to exclude: change in fair value of public and private placement warrants; change in fair value of earn-out shares lishility; amortization expense; loss on disposal of assets; stock-
based compensation expense; interest income; other expense, net: management fees incurred from historical private equity owners; transaction related costs {including transactions costs with respect to the Business Combination), nen-recurring
patent litigation Tees; rearganization fees such as employee severance, executive recruiting Tees and executive signing bonuses; other non-recurring and ane-time fees such as Syndeo Initial program logistics and service costs and refinancing costs
associsted with amending our credit agreement; and the sggregate adjustment for income taxes for the tax effect of the described above; ‘expense; interest expense; net foreign currency (gain) logs, net; and the remaining
benefit for income taxes.

The Company daes not provide a reconciliation of its expected fiscal 2023 or fiscal 2025 adjusted EBITDA to net income [loss), the mast directly comparable forward looking GAAP financial measure, due to the inherent difficulty in foreasting and
quantifying certain amounts that are necessary for such reconciliation, which cannot be done without unreasonable efforts, including adjustments that could be made for changes in fair value of warrant liabilities, integration and acquisition-related
expenses, amortization expenses, non-cash stock-based compensation, gains/losses on foreign currency, and other charges reflected in cur reconcilliation of historic numbers, the amaunt of which, based on historical experience, could be significant.
The presentation of this financial information i not intended to be considered in Isolation or as a substitute for the financial Information prepared and presented in accordance with GAAP. The Company's expected fiscal 2023 and fiscal 2025 net sales
and adjusted EBITDA is merely an outlook and is not a guarantee of future performance, Stockholders should not rely or place an undue reliance on such forward-looking statements.
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Today’s agenda

Opening Q4 & FY 2022 results &
remarks FY 2023 outlook

Andrew Stanleick Liyuan Woo

President & Chief Financial Officer
Chief Executive Officer

Q8A
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j Opening remarks

Andrew Stanleick
President & Chief Executive Officer
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BeautyHealth delivered strong top-line growth in 2022
and EBITDA in line with guidance

Eight consecutive quarters
of double-digit topline growth

al

e

$98.1mm Q4 2022 net sales
'6% growth YoY

$16.3mm Q4 2022 adjusted EBITDA!
+92% growth YoY
($3.8mm GAAP net income)

Double-digit YoY growth
across all regions

@

FY 2022 YoY growth:
Americas:
APAC:
EMEA:
Global:

+48% 2018-2022 revenue CAGR?

QOutsized investment years
now largely complete

e

Global infrastructure ready to scale

Positioned to drive profitable growth in
2023 and beyond

Continued momentum, confirms 2025 net sales and adjusted EBITDA margin targets

BEAUTYHEALTH




In 2023, our focus is profitable growth, optimization,
and building the product portfolio

2Q international Build the portfolio Harness reopening of China
Syndeo launch

ﬁ
|
=
"|\‘|L—UU" ’
'\ 7 u N '
Expanding our connected Boosters, complementary Maintain gold standard positioning
platform globally products and services in market
o)
$450 - $470mm 18 - 20%
2023E net sales 2023E adjusted EBITDA margin'
+23 - 28% YoY growth +497 - 697bps margin expansion

[} — .
TRred EBTOR T o GRAT s pases Fle 1 e GecoToa To 3 TRCuevon o s GETUT o 7% reaers TP o oo e 0 Sesaaions g T ook BEAUTYHEALTH




Continued progress against our 5-point Master Plan ‘

h

. i
7 ) b

N

Q@’

. S g N “’\__/”
Expand footprint, Invest in Drive brand Optimize global M&A
drive providers awareness infrastructure

consumables
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Achieved another year of record delivery system sales
and recognition as estis’ favorite treatment & device

m New Systems

Winner of TWO
Aestheticians’
Choice Awards

Hydrodermabrasion
Machine: Syndeo

Favorite Signature
Treatment: Hydrafacial

Z1Trade-Ups

2019 2020

Booming beauty health category offers expansive and still under-penetrated growth runway

2021

2022

BEAUTYHEALTH




Expected
launch date

©

Driving consumables and recruiting consumers with
expanded booster portfolio and treatment offerings

JLO BEAUTY"
=

JL

=
f

B
N [ e
L

International
expansion

Q4 2022: Canada, Q12023: Mexico,
Q2 2023: EMEA, APAC

Omorovicra,

BUDAPEST

First prestige skincare
partner

Q12023: US / EMEA

Y
¥,

Harness demand to fuel
consumables growth

Q12023: US/ EMEA

BEAUTYHEALTH




Engaging providers with disruptive trade show presence

'

rade shoW'presence - : ’
IMCAS 2023 | Paris KOL & influencer reception

0 BEAUTYHEALTH




Accelerating brand awareness, trial and affinity

- $14.6
Earned media value'! ($mm)
Delivered exponential
79 EMV growth
] 1 | I
FY 2019 FY 2020 FY 2021 FY 2022
| 1

Worldwide Google search trends demonstrate increasing consumer and provider interest

YoY search
trend growth

Jan-19 Jul-19 Jan-20 Jun-20 Dec-20 Jun-21 Dec-21 Jun-22 Dec-22

——Interest over time - - -2021 average :
T - BEAUTYHEALTH

1. Earned Media Value is 2 proprietary metric published by Trioe Dynamics used as an influgncer marketing metsic Lo quantify the value of social media content

n




Leading with science, scaling with celebrities

From peer-reviewed clinicals...

Acne clinical study in
Journal of Clinical and Aesthetic Dermatology

Celebrity and influencer
seeding program

woreche @ (LI e -

1M folowe 1,280 follnin

NEWBEAUTY
Exclusive: 100% of
People Have Clearer

Skin After This Facial
Where do we sign up?

Y
by

Lily
Collins a
Pa.

| discovered the Hydrafacial

a
when | was working in France.
“Come for the clear 1 really saw the difference.
skin, stay for the My skin has never felt so clean
confidence boost.” and glowing.

BEAUTYHEALTH




Dior powered by Hydrafacial: reaching new consumers
with elevated spa and retail experiences

(=2
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Infrastructure buildout largely
complete, ready to scale

Key 2022 investments

Fortified leadership team

Opened key experience centers in New York,
London, Paris and Singapore

Elevated branding and awareness initiatives
Enhanced marketing collateral for providers
Local production in China, 3PL in EMEA

Global ERP, CRM & SOX implementation

BEAUTYHEALTH




Our vision is to accelerate through M&A

Differentiated product or service /

Identify high Net Promoter Score

gaps in ==
portfolio Complementary to our existing
platform and community,
'-\ _I leveraging the trusted esthetician

Integrate
and realize
synergies

Acq“',re Financially attractive profile via
( digestible compelling revenue growth,
agsel recurring revenue characteristics
and / or profitability

* No predetermined timeline for transaction

* Prudent approach and opportunistic
philosophy rather than time-based

1% BEAUTYHEALTH




Building the portfolio with the acquisition of &)
microneedling device SkinStylus

Highly complementary addition to BeautyHealth
portfolio with compelling commercial opportunity

FDA-cleared with credibility as an esthetician-
founded brand, deepening our trust and
relationship with the core of our community

Multiple cartridges, patented system and superior
user experience are differentiators in the category

Smaller size and sales force familiarity with category
makes an ideal candidate for seamless integration

BEAUTYHEALTH




Q4 & FY 2022 results
& 2023 outlook

Liyuan Woo
Chief Financial Officer
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Q4 & FY 2022 financial highlights

Net sales by segment ($mm)

m Delivery Systems

Consumables 3 Trade-Ups'

m Delivery Systems
Consumables

$365.9
1
$1035 go8.1
baq 9888
" $77.9  gr54 [ dsoz2 $2601 (S
68.1
$66.5 y e & . s
382 33.8 .8 166.6 8
$475 s 320
$12.3 $119.1
219 Ho 206.2
- 55.2 65.7 |
.- -5 2 . oy
% YoY growth Q1212 Q2212 Q3217 Q4217 Q122 Q222 Q322 Q422 2018 2019 2020 2022
51%  67% 90% 74% 62% B85% 36% 19% 43% (34%) T1%  48%
Consumables  23% 48% 55% 39% 54% 23% 24%  35% 54% (23%) 42%  32%
18

T Trade Up revanus oy dsagaregeted i Q2 22.

2. Year-over-year arowth for 2021 periods is compared 1o 2019, The Company believes 2019 i a mare meaningful comparison than 2020 given the pandemic disruption in 2020,
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Q4 & FY 2022 financial highlights (cont’d)

Net sales by region ($mm)

W Americas APAC
m EMEA =1 Trade-Ups'

$77.9

$98.1 mAmericas = APAC m EMEA

$365.9

$66.5 $681

15.9

2
%YoYgrowth Q121° Q2217 Q3217 Q421® Q122 Q222 Q322 Q422 2018 2019 2020 20217 2022
18%  34% 5%  4t%  43%  17%  30%  29% 38% (33%) 38%  44%
APAC 252% 344% 218%  64%  4T%  (IT%)  44%  33% 1B2%  (8%)  1TT%  24%
20%  46%  94%  B4%  140%  56%  21%  12% 64%  (18%)  65%  46%
Y T T TR BEAUTYHEALTH

et growth for 2021 perieds is compared 1o 2019, The Company believes 2019 is @ mare meaningful comparis

than 2020 given the pandermi tian in 2020,




Q4 2022 key
performance indicators

Net global install b
25,336  Ghiver o

2 O 6? Delivery systems sold Q4
L} +1:

12% YoY

i 1
$24,408 Dellvervy system ASP

$5 O Tm m D_e_Iivery system revenue

$47 4m m Ctoinsum’ables revenue

2 9 BEAUTYHEALTH
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Measuring consumables revenue

Consumables revenue by quarter ($mm) Quarterly consumables revenue correlation with
$47.4 new systems sold (2019, 2021 & 2022)
_ $55
E
S g .
4316 $32.0 o #45 R? = 0.9029
§ = ..
2 $35 g .
$21, 8 “t
=
£ $25 5
1021 2021 3021 40Q21 1022 2Q22 3022 4022 S g5 |
% YoY growth 750 1,000 1,250 1,500 1,750 2,000
23% 48%' 55%' 30%' 54% 23% 24% 35% New Delivery Systems Sold

Accelerated delivery system placements expected to continue driving consumables growth

D oo vt o 0 AT SR o 078 The Cormans aeves S0 8 s el Sonarean T 2020 e e e Garoue 7 BEAUTYHEALTH




Q4 & FY 2022 financial highlights

Gross margin and adjusted gross margin’ Net income (loss) and adjusted net income (loss)’
($mm)
729%  ggau’ 765%  72.3% .l 345 $od
. - ($375.1)
Q42021 Q42022 Q42021 Q42022 FY 2021 FY 2022 FY2021  FY2022
Gross margin Adjusted gross margin' Net income (loss) Adjusted net income (loss)’

22

Adjusted EBITDA'($mm)

69.9% 68.4% 74.1% 73.0% $16.3
FY 2021 FY 2022 FY 2021 FY 2022 Q42021 Q4 2022 FY 2021 FY 2022
Gross margin Adjusted gross margin' =% margin
T o GARP measir: plaess e T 3ppropate GARP mawe BEAUTYHEALTH

Syndeo initial program |0giStics and servicing costs, raw matenal write-offs, warranty reserves, olobal supply chain ehallenges, inflationary




Understanding our seasonality

Sequential net sales growth by calendar quarter

——FY 2021 ——FY 2022
permEnan,
+50% I—‘. .3_513/9‘_.
+40% Sk(_:e.(\g\?’(lijy
+30% n
2%
+20% CFTPTS
+10%
China zero-
0y
0% COVID policy
(10%) impact
1 Q2 Q3* Q4
Sequential decline vs. Increase vs. Summer  Holiday promotions,
Q4 - returns from  Q1as leads seasonality seasonal peak EY 2021
vacation, recently convert impact consumer
completed capex cycle consumption and 0l mQ2

capex spending lead
to highest $ net sales

quarter of the year
23

Hate: numbars may not sum Gue 10 rounding.

1. Adjusted EBITDA is a non-GAAP measure; please refer 1o the disclaimer for 2 discussion of the definition of this measuré and impertant information regarding the assumptions underlying.
2.3 2022 vs Q2 2022 net sales growth excludes $23.2mm net sales from trage-ups 1o new Syndeo system in G2 2022,

% adjusted EBITDA contribution by quarter!

Back-half weighted

1 i

35% 34%

FY 2022
mQ3 mQ4
BEAUTYHEALTH




Q4 2022 cost detall

($mm) Q42022 Q42021 AQ42021

% net sales

Q42022 Q42021

A Q4 2021

A Commentary

Gross Profit $65.2 $56.8 +$8.4

66.4%

72.9%

(6.5%)

Trade-up volumes, Syndeo initial program
logistics and servicing costs, raw material
write-offs, warranty reserves, global supply
chain challenges, inflationary pressures and
foreign exchange headwinds

Selling &

Marketing 39.0 371 +2.0

G&A 285 25.0 +3.4

R&D 14 1.9 (0.4)

39.8%

29.0%

1.5%

47.6%

32.2%

2.4%

(7.8%)

(3.1%)

(0.9%)

Increases in sales commissions associated
with higher revenues partially offset by
leverage of fixed marketing investment

Increase in stock-based compensation,
personnel-related expenses and professional
fees relating to SOX implementation, partially
offset by fixed cost leverage

Lapping of Syndeo development costs,
partially offset by investments in data
infrastructure

24
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Q4 2022 balance sheet highlights

Cashiand cash Approximately $568.2 million cash and cash equivalents on balance sheet

equivalents
Warrants Approximately 7.0 million Private Warrants outstanding
$750.0 million 1.25% convertible notes due 2026
Convertible Use of proceeds: capped call transaction, potential future acquisitions, working capital expenditures, and general
debt corporate purposes
Conversion price of $31.76; capped call agreement provides dilution protection up to $47.94
Revolving $50.0 million Senior Secured Credit Facility remains undrawn; current undrawn commitment fee of 25 bps

credit facility Allows flexibility for future M&A; ex-US operations unencumbered; convertible debt excluded from covenants

Approximately 132.2 million current shares outstanding
Shares

outstanding First $100 million accelerated share repurchase program completed; approximately 9.3 million shares retired

Second $100 million accelerated share repurchase program expected to be completed by the end of Q2 2023

2 BEAUTYHEALTH




2023 outlook: increasing operating leverage and accelerating

China

to

2023E net sales

International launch of Syndeo
Increased focus and penetration within China

Expansion of new partners and providers in US

26

$450mm

$470mm

+23 - 28% YoY growth

Clear path to 18% - 20% adjusted EBITDA margin'

20%  Potential
======7] benefit from
i [strong China
Il acceleration
—_—
\_‘_J
2H23

realization

Gross margin -~ 2023E Adj
expansion  EBITDA margin

1. Adjusted EBITDA margin is a non-GAAP measure; please refer
Qutloak; nate: chart not 1o scale.

T aaaarT T T TG TaEan T T ST G BEAUTYHEALTH




BeautyHealth delivered strong top-line growth in 2022
and EBITDA in line with guidance

Eight consecutive quarters
of double-digit topline growth

al

e

$98.1mm Q4 2022 net sales
'6% growth YoY

$16.3mm Q4 2022 adjusted EBITDA!
+92% growth YoY
($3.8mm GAAP net income)

Double-digit YoY growth
across all regions

@

FY 2022 YoY growth:
Americas:
APAC:
EMEA:
Global:

+48% 2018-2022 revenue CAGR?

QOutsized investment years
now largely complete

e

Global infrastructure ready to scale

Positioned to drive profitable growth in
2023 and beyond

Continued momentum, confirms 2025 net sales and adjusted EBITDA margin targets

BEAUTYHEALTH




Andrew Stanleick Liyuan Woo
President & Chief Executive Officer Chief Financial Officer
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Reconciliation of gross margin to adjusted gross margin

Three months ended December 31,

Year ended December 31,

($mm) 2022 2021 2022 2021
Net sales $98.1 $77.9 $365.9 $260.1
Cost of sales 33.0 211 15.5 78.3
Gross profit (GAAP) $65.2 $56.8 $250.3 $181.8
Gross margin (GAAP) 66.4% 72.9% 68.4% 69.9%
Adijusted to exclude the following:
Write-off of discontinued product’ - - 20 o
Non-recurring Syndeo initial program logistics and service costs? 24 - 2.4 -
Stock-based compensation expense included in cost of sales 0.2 0.2 0.8 0.4
Depreciation and amortization expense included in cost of sales 3.1 2.7 1.6 10.4
Adjusted gross profit $70.9 $59.6 $267.2 $192.6
Adjusted gross margin 72.3% 76.5% 73.0% T4.1%

30

Pote: Figures may not sum dué 1o rounding.
1. Riepresents @ one-time write-off primariy related to the discontinued Glow & Go pilot program,
2. Represents costs

jated with Syndea’s US launch and intermational launch readiness, including gremiums paid on accelersted manufacturing and shipping.
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Reconciliation of net income to adjusted EBITDA

Three months ended December 31, Year ended December 31,

($mm) 2022 2021 2022 2021
Net sales $98.1 $77.9 $365.9 $260.1
Net income (loss) $38 ($17.3) $44.4 (¢375.1)
Adjusted to exclude the following:
Change in FV of warrant liability (6.8) 6.0 (78.3) 2773
Change in FV of earn-out shares liability 0.0 0.0 0.0 471
Amortization expense 41 39 157 133
Loss on disposal of assets 0.5 0.0 5.2 0.0
Stock-based compensation expense 7.6 38 285 124
Interest income (5.6) 0.0 (©.2) (0.0)
Other expense, net 13 0.2 17 45
Management fees' 0.0 0.0 0.0 0.2
Transaction related costs” 0.0 2.6 31 349
Non-recurring patent litigation fees 2.8 Q.0 3.8 0.0
Reorganization fees® 03 20 36 20
Other non-recurring and one-time fees® 2.8 13 4.9 2.0
Aggregate adjustment for income taxes (3.4) (0.9) (14.2) (14.1)
Adjusted net income (loss) $7.4 $1.6 $9.1 $4.5
Depreciation expense 19 2.0 72 45
Interest expense 3.4 35 13.4 ne
Fore\gn currency (gain) loss, net 14 0.8) 32 01

benefit for income taxes 2.2 18 14.8 ne
Adjusted EBITDA $16.3 $85 $arT $32.7
Ad]usted EBITDA margin 16.6% 10.9% 13.0% 12.6%

Figures may not sum due 1o rounding
prisents guartely managamant 2 aid 0 the majority sharehokder of Hydraacial based on & re-determined fornala. Fallaning the Business Combinition thass feas are 1o kanger

2 P2 e theaeroonthe o year snded Biserber 31, 2072 euch arnourts prmerly represent vt coste Incued 0 rolation o potontiel sculitions, Fox the yssr: ended Docsraber 31,2021
e amaunts primarily redresent dirct costs incurred with the Busingss Combination and Lo pregare Hydralacial Lo b markeled for sale by Hydrafacil's snareholdars in previous periods,

3. Far the thrae months and year ended Decamber 31, 3027, such costs primarly represent axecutive recruiting Tees, sevarance fees and 3 CEO sign-on banus. For tha three manths and year
anded Dacember 31, 2021, such feiseart
4. For the thee mantis and ember 31, 2022, such costs n/\mar‘fy represent costs sssockated with Syndeo's US launch and international launch readiness, Including premiums

ec
it on accelerated manufacturing and shipping, and refihancing costs sssociled with our credit agreemant. Fo the thrae months ended and year ended December 31, 2021, such costs
primarlly represent avands refaled I Soauistions
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