SBEAUTYHEALTH

Q3 2022 Earnings Presentation

November 2022



Disclaimer

ThisPresentationcontainscertain forward-looking statements Thesestatementsmay relate to, but are not limited to, expectationsof future operatingresultsor financialperformanceof The BeautyHealth Company(the "Company"),the calculationof certain key
financialand operatingmetrics,capitalexpendituresthe introduction of new products,expansiorinto new marketsandthe ability to executecertainstrategicinitiatives Someof the forward-lookingstatementscanbe identified by the useof forward-lookingwordssuch
asa l y (A GBASLENLd8SiHeR S i B B S GrSiB R 6 & Yol NFBANDE 2L A EOR B RSzl RE & B 4 &  dzit f 62722 NBaAdlothdl similar expressionsTheseare intendedto identify forward-looking statements All forward-
lookingstatementsare basedupon managementestimatesand forecastsandreflect the views,assumptionsexpectationsand opinionsof the Companyasof the date of this Presentationand mayinclude,without limitation, changesn generaleconomicconditionsasa
result of COVIBELY, all of which are subjectto change Any suchestimates,assumptionsgxpectations forecasts,viewsor opinionsset forth in this Presentationconstitutethe / 2 Y LJI jyd@n@eatsand shouldbe regardedasindicative, preliminaryand for illustrative
purposesonly. Theforward-lookingstatementsand projectionscontainedin this Presentationare subjectto a numberof factors,risksand uncertainties someof which are not currentlyknownto us,that maycausethe/ 2 Y LJI gttéafdesults,performanceor financial
conditionto be materiallydifferent from the expectationsof future results,performanceor financialcondition Althoughsuchforward-lookingstatementshavebeenmadein goodfaith andare basedon assumptionave believeto be reasonablethere is no assurancehat
the expectedresultswill be achieved Manyfactorscouldadverselyaffect our businessandfinancialperformance We discussed numberof materialrisksin our AnnualReporton Form10-Kfiled with the Securitiesand Exchangé&€ommissioron March 1, 2022and other
filingswith the Securitiesand ExchangeCommissionThoseriskscontinueto be relevantto our performanceand financialcondition Moreover,we operatein a very competitiveand rapidly changingenvironment New risk factorsemergefrom time to time andit is not
possiblefor managemento predict all suchrisk factors, nor canit assesshe impactof all suchrisk factorson the businessor the extentto which anyfactor, or combinationof factors,may causeactualresultsto differ materiallyfrom those containedin any forward-
lookingstatements We expresslydisclaimanyresponsibilityto updateforward-looking statements whether asaresult of newinformation, future eventsor otherwise

Non-GAAFFinancialMeasures

In additionto resultsdeterminedin accordancevith accountingprinciplesgenerallyacceptedin the United Statesof America(GAAP)managemenitilizescertainnon-GAAHinancialmeasuresuchasadjustedgrossmargin,adjustedEBITDAand adjustedEBITDAnargin
for purposesof evaluatingongoingoperationsand for internal planningand forecastingpurposes We believethesenon-GAAHinancialmeasureswhen reviewedcollectivelywith our GAAFinancialinformation, provide usefulsupplementainformation to investorsin
assessingur operatingperformance Thesenon-GAAHinancialmeasureshouldnot be consideredasan alternativeto GAARinancialinformation or asan indicationof operatingperformanceor any other measureof performancederivedin accordancevith GAAPand
maynot provideinformation that is directly comparableto that providedby other companiesn its industry,astheseother companiesmaycalculatenon-GAAHFinancialmeasuredlifferently, particularlyrelatedto non-recurring,unusualitems.

Managementusesadjustedgrossmarginto measureprofitability andthe ability to scaleand leveragethe costsof DeliverySystemsand ConsumablesThecontinuedgrowth of DeliverySystemss expectedto improveadjustedgrossmargin,asadditionalDeliverySystems
soldwill increaseour recurringConsumableset sales,which hashigher margins Managementbelievesadjustedgrossprofit and adjustedgrossmarginare usefulmeasurego the Companyandits investorsto assistin evaluatingoperatingperformancebecausethey
provide consistencyand direct comparabilitywith pastfinancialperformanceand betweenfiscalperiods,asthe metricseliminatethe effectsof amortizationand depreciation,which are non-cashexpenseghat mayfluctuate for reasonsunrelatedto overallcontinuing
operatingperformance Adjustedgrossmarginhasbeenand will continueto be impactedby a variety of factors,includingthe product mix, geographiamix, direct vs indirect mix, the averagesellingprice on DeliverySystemsand new product launches Management
expectsadjustedgrossmarginto fluctuate overtime dependingon the factorsdescribedabove

ManagementusesadjustedEBITD/And adjustedEBITDAnarginto facilitate internal comparisonf historicaloperatingperformanceon a more consistenthasisand usesthesemeasuredor businesgplanningpurposes Managementalsobelievesthis information will be
usefulfor investorsto facilitate comparison®f operatingperformanceandbetter identify trendsin the businessManagemeniexpectsadjustedEBITDAnarginto increaseoverthe long-term, asthe Companycontinuesto scaleandachievegreateroperatingleverage The
CompanycalculatesadjustedEBITDAsnet income(loss)adjustedto exclude changein fair valueof publicand private placementwarrants,changein fair valueof earnrout sharedliability, other expensenet; interestexpense incometax benefit (expense)depreciation
and amortization expense stockbasedcompensationexpense foreign currency(gain)loss managementfeesincurred from historical private equity owners one-time or non-recurringitems suchas transactioncosts(includingtransactionscostswith respectto the
Businesombination)andrestructuringcosts(includingthoseassociatedvith COVIBL9).

TheCompanydoesnot providea reconciliationof its expectedfiscal2022adjustedEBITDAo net income(loss),the mostdirectly comparableforward looking GAARinancialmeasuredue to the inherentdifficulty in forecastingand quantifyingcertainamountsthat are
necessanfor suchreconciliation,which cannotbe done without unreasonableefforts, includingadjustmentsthat could be madefor changesn fair value of warrant liabilities, integration and acquisitionrelated expensesamortizationexpensesnon-cashstockbased
compensationgains/losse®n foreigncurrency,andother chargeseflectedin our reconciliationof historicnumbers,the amountof which,basedon historicalexperiencecould be significant Thepresentationof this financialinformationis not intendedto be considered
in isolationor asa substitutefor the financialinformation preparedand presentedin accordancevith GAAPThe/ 2 Y LJI ekge@sadffiscal2022adjustedEBITDAs merelyan outlook andis not a guaranteeof future performance Stockholdershouldnot rely or placean
unduerelianceon suchforward-looking statements
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Top line Q3 results exceed expectations despite
Macroeconomic environment

Mid double-digit net sales Updating 2022
Strong top line growth in every region guidance

/I

$88.8mm net sales YoY growth: $360¢ $365mm net sales
+30% growth YoY Americas: +30% $45¢ $50mm adjusted EBITBA
APAC: +44%

$16.5mm adjusted EBITDA
EMEA: +21%

($0.1mm GAAP net income)

Continued confidence in long-term execution plan

_ — . BEAUTYHEALTH
1. NonGAAP measure; refer to appendix for reconciliation of most appropriate GAAP measure.

2. Our achievement of the anticipated results is subject to risks and uncertainties, including those disclosed in owitliilthgsSEC. The plan does not take into account the impact of any unanticipated developments in the business or changesratitiy environment, nor does it take into
account the impact of our acquisitions, dispositions or financings during 2022. Our plan assumes a largely reopenedrgébaihioh would be negatively impacted if closures or other restrictive measures persist or are reimplemented.



Ccontinued progress against our 5-point Master Plan ‘

i o

Expand Invest in Drive brand Build global M&A
footprint providers awareness infrastructure
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5-point Master Plan

Expand
footprint
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Delivery systems sold YTD have adlready surpassed ‘
2021Vs record year, with one quarter still to go

Annual delivery systems sold ——Average selling price

6,191 | badr
4,103 o . |
e " $23,640 !
2,647 ' '
. o
2019 2020 2021 2022YTD (9/30)

Demonstrated demand and pricing power
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Continuing to win omnichannel distribution globally

MEDSPA HOSPITALITY RETAIL

ll‘.

. |SEPHORA
- — { SLIK2NJF Qa TA
of the Future in
/N Singapore

THE
MIAMI BEACH

EDITIEN . —

[LOUGLAS

o’ . ! Launch in Dusseldorf
s j'ﬁﬁ luxury flagship

Wy

THE LANDMARK

MANDARIN ORIENTAL
HONG KONG
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5-point Master Plan

q(;@é
Invest in
providers
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National Esthetician Day in Times Sguare ‘

impressions in just two days!
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