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ThisPresentationcontainscertain forward-lookingstatements. Thesestatementsmay relate to, but are not limited to, expectationsof future operatingresultsor financialperformanceof TheBeautyHealthCompany(the "Company"),the calculationof certain key
financialandoperatingmetrics,capitalexpenditures,the introductionof new products,expansioninto new marketsandthe ability to executecertainstrategicinitiatives. Someof the forward-lookingstatementscanbe identified by the useof forward-lookingwordssuch
asάŀƴǘƛŎƛǇŀǘŜΣέάŜȄǇŜŎǘΣέάǎǳƎƎŜǎǘǎΣέάǇƭŀƴΣέάōŜƭƛŜǾŜΣέάƛƴǘŜƴŘΣέάŜǎǘƛƳŀǘŜǎΣέάǘŀǊƎŜǘǎΣέάǇǊƻƧŜŎǘǎΣέάǎƘƻǳƭŘΣέάŎƻǳƭŘΣέάǿƻǳƭŘΣέάƳŀȅΣέάǿƛƭƭΣέάƻǳǘƭƻƻƪΣέάŦƻǊŜŎŀǎǘέand other similarexpressions. Theseare intendedto identify forward-lookingstatements. All forward-
lookingstatementsarebaseduponmanagementestimatesandforecastsandreflect the views,assumptions,expectations,andopinionsof the Companyasof the dateof this Presentation,andmayinclude,without limitation, changesin generaleconomicconditionsasa
result of COVID-19, all of which are subjectto change. Anysuchestimates,assumptions,expectations,forecasts,viewsor opinionsset forth in this Presentationconstitute the/ƻƳǇŀƴȅΩǎjudgmentsand shouldbe regardedasindicative,preliminaryand for illustrative
purposesonly. Theforward-lookingstatementsandprojectionscontainedin this Presentationaresubjectto a numberof factors,risksanduncertainties,someof whicharenot currentlyknownto us,that maycausethe/ƻƳǇŀƴȅΩǎactualresults,performanceor financial
conditionto bemateriallydifferent from the expectationsof future results,performanceor financialcondition. Althoughsuchforward-lookingstatementshavebeenmadein goodfaith andarebasedon assumptionswe believeto bereasonable,there isno assurancethat
the expectedresultswill be achieved. Manyfactorscouldadverselyaffectour businessandfinancialperformance. Wediscusseda numberof materialrisksin our AnnualReporton Form10-Kfiled with the SecuritiesandExchangeCommissionon March1, 2022andother
filingswith the SecuritiesandExchangeCommission. Thoseriskscontinueto be relevantto our performanceandfinancialcondition. Moreover,we operatein a verycompetitiveandrapidlychangingenvironment. Newrisk factorsemergefrom time to time and it is not
possiblefor managementto predict all suchrisk factors,nor canit assessthe impactof all suchrisk factorson the businessor the extent to which any factor, or combinationof factors,maycauseactualresultsto differ materiallyfrom thosecontainedin any forward-
lookingstatements. Weexpresslydisclaimanyresponsibilityto updateforward-lookingstatements,whetherasa resultof new information, future eventsor otherwise.

Non-GAAPFinancialMeasures
In addition to resultsdeterminedin accordancewith accountingprinciplesgenerallyacceptedin the UnitedStatesof America(GAAP),managementutilizescertainnon-GAAPfinancialmeasuressuchasadjustedgrossmargin,adjustedEBITDA,andadjustedEBITDAmargin
for purposesof evaluatingongoingoperationsand for internal planningand forecastingpurposes. We believethesenon-GAAPfinancialmeasures,when reviewedcollectivelywith our GAAPfinancialinformation,provideusefulsupplementalinformation to investorsin
assessingour operatingperformance. Thesenon-GAAPfinancialmeasuresshouldnot be consideredasanalternativeto GAAPfinancialinformation or asan indicationof operatingperformanceor anyother measureof performancederivedin accordancewith GAAP,and
maynot provideinformation that isdirectlycomparableto that providedby other companiesin its industry,astheseother companiesmaycalculatenon-GAAPfinancialmeasuresdifferently, particularlyrelatedto non-recurring,unusualitems.

Managementusesadjustedgrossmarginto measureprofitability andthe ability to scaleandleveragethe costsof DeliverySystemsandConsumables. Thecontinuedgrowth of DeliverySystemsisexpectedto improveadjustedgrossmargin,asadditionalDeliverySystems
soldwill increaseour recurringConsumablesnet sales,which hashighermargins. Managementbelievesadjustedgrossprofit and adjustedgrossmarginare usefulmeasuresto the Companyand its investorsto assistin evaluatingoperatingperformancebecausethey
provideconsistencyanddirect comparabilitywith past financialperformanceandbetweenfiscalperiods,asthe metricseliminatethe effectsof amortizationand depreciation,whichare non-cashexpensesthat mayfluctuate for reasonsunrelatedto overallcontinuing
operatingperformance. Adjustedgrossmarginhasbeenand will continueto be impactedby a varietyof factors,includingthe product mix, geographicmix, direct vs. indirect mix, the averagesellingpriceon DeliverySystems,and new product launches. Management
expectsadjustedgrossmarginto fluctuateovertime dependingon the factorsdescribedabove.

ManagementusesadjustedEBITDAandadjustedEBITDAmarginto facilitate internalcomparisonsof historicaloperatingperformanceon a moreconsistentbasisandusesthesemeasuresfor businessplanningpurposes. Managementalsobelievesthis informationwill be
usefulfor investorsto facilitatecomparisonsof operatingperformanceandbetter identify trendsin the business. ManagementexpectsadjustedEBITDAmarginto increaseoverthe long-term, asthe Companycontinuesto scaleandachievegreateroperatingleverage. The
CompanycalculatesadjustedEBITDAasnet income(loss)adjustedto exclude: changein fair valueof publicandprivateplacementwarrants,changein fair valueof earn-out sharesliability, other expense,net; interestexpense; incometax benefit (expense); depreciation
and amortizationexpense; stock-basedcompensationexpense; foreign currency(gain)loss; managementfees incurred from historicalprivate equity owners; one-time or non-recurringitems suchas transactioncosts(includingtransactionscostswith respectto the
BusinessCombination); andrestructuringcosts(includingthoseassociatedwith COVID-19).

TheCompanydoesnot providea reconciliationof its expectedfiscal2022adjustedEBITDAto net income(loss),the mostdirectlycomparableforward lookingGAAPfinancialmeasure,due to the inherentdifficulty in forecastingandquantifyingcertainamountsthat are
necessaryfor suchreconciliation,which cannotbe donewithout unreasonableefforts, includingadjustmentsthat couldbe madefor changesin fair valueof warrant liabilities, integrationand acquisition-related expenses,amortizationexpenses,non-cashstock-based
compensation,gains/losseson foreigncurrency,andother chargesreflectedin our reconciliationof historicnumbers,the amountof which,basedon historicalexperience,couldbe significant. Thepresentationof this financialinformation isnot intendedto be considered
in isolationor asa substitutefor the financialinformationpreparedandpresentedin accordancewith GAAP. The/ƻƳǇŀƴȅΩǎexpectedfiscal2022adjustedEBITDAismerelyanoutlookandisnot a guaranteeof future performance. Stockholdersshouldnot rely or placean
unduerelianceon suchforward-lookingstatements.



3

President & 
Chief Executive Officer

Chief Financial Officer



President & Chief Executive Officer

4



5

$88.8mm net sales

+30% growth YoY

$360 ς$365mm net sales
$45 ς$50mm adjusted EBITDA2

YoY growth:

Americas: +30% 

APAC: +44%

EMEA: +21% 

1. Non-GAAP measure; refer to appendix for reconciliation of most appropriate GAAP measure.
2. Our achievement of the anticipated results is subject to risks and uncertainties, including those disclosed in our filingswith the SEC. The plan does not take into account the impact of any unanticipated developments in the business or changes in the operating environment, nor does it take into 
account the impact of our acquisitions, dispositions or financings during 2022. Our plan assumes a largely reopened global market, which would be negatively impacted if closures or other restrictive measures persist or are reimplemented.

$16.5mm adjusted EBITDA1

($0.1mm GAAP net income)
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4,103 

2,647 

6,191 6,447 

$22,080 

$23,640 

2019 2020 2021 2022YTD (9/30)

Average selling price
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{ŜǇƘƻǊŀΩǎ ŦƛǊǎǘ {ǘƻǊŜ 
of the Future in 
Singapore

Launch in Düsseldorf 
luxury flagship
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impressions in just two days!


